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TEXAS...LAND OF 


Opporiunily 


Texas produces an enormous variety of raw materials amounting to around 
8% of nation’s total. Yet only 2% of its manufactured products come 
from Texas. This fact, coupled with Texas’ abundance of natural gas for 
cheap power and fuel, makes it the land of opportunity for the manufac- 
turer planning a move for more profitable operating conditions. Last year 
over 1,000 new plants were established in Texas and, incidentally, they 
are now operating in the midst of the nation’s best business area. Texas 
natural gas is used in hundreds of different ways in most of these plants 
in fabricating and finishing products from driving giant cotton mills to 
processing rock into insulating material. Lone Star Industrial Engineers 
stand ready to assist any manufacturer with his fuel and power problems 
without charge. 


LONE STAR GAS SYSTEM — 9c 


PRODUCING, TRANSPORTING AND DISTRIBUTING NATURAL GAS FOR FACTORY, BUSINESS AND THE HOME 

















After a long, tiring drive it's surely 
a happy sight to see an Affiliated 
National Hotel. 

Yes, it’s the best part of the trip to 
be able to rest and relax in a hote: 
that emphasizes courtesy and serv- 
ice as do the thirty-three 


Affiliated NATIONAL HOTELS 
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MAKE A 


MEMO NOW 





To do what hundreds of other 
wise buyers of Photo-Engrav- 
ing are doing regularly. 

Buy from an old, established 
firm where you get superior 
workmanship and prompt 
service .. at no extra cost. 


AUSTIN ENGRAVING 
COMPANY 


WACO, Box 342 TEXAS 








Add Zest to 
Every Meal 


WITH 


Dentler Mad 


FOOD PRODUCTS 


16 Delicious Foods 


RELISHES e POTATO CHIPS 
PICKLES @ SALAD DRESSING 
AND OTHER FINE PRODUCTS 


DENTLER MAID 
Food Products Co. 


e DALLAS °¢ 




















49 Years in Dallas” 


Nl | 


REALTORS 


Our 49 years experience 

in handling Real Estate 

in Dallas enables us to 

give quick and efficient 

service in filling your 
needs. 


We Specialize in Industrial Property 
1209 Main St. @ Phone 2-4366 
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Medical and Hospital 


Center of the Southwest 


NLY a dozen cities have entertained 

the three most important conven- 
tions of the medical world—those of the 
American Medical Association, the Ameri- 
can Dental Association, and the Ameri- 
can Hospital Association. 

Naturally, each of the cities that has 
the distinction of having been host to all 
three important organizations is one of 
America’s key medical centers. 

Dallas enters this exclusive circle of 
American cities this month, and achieves 
fresh recognition of its undisputed claim 
to the title of medical and hospital center 
of the Southwest. 


Previous Recognition 

Conventions of the American Medical 
Association, the American Dental Asso- 
ciation, the Pan American Medical Con- 
gress and numerous state and regional or- 
ganizations in this field have already been 
held in Dallas. 

The American Hospital Association will 
hold its convention in Dallas at Fair Park, 
September 26-30. 

More than 5,000 visitors will be at- 
tracted to Dallas for this convention and 
the meetings of affiliated groups. A $1,- 
000,000 exposition of hospital equipment 
and educational exhibits will be held in 
connection with the convention. 

It will be the second time the Ameri- 
can Hospital Association has ever met 
south of St. Louis. Dal- 
las was awarded the 2 
convention in competi- [| ~ Ei 
tion with Kansas City > 
and St. Paul. Local hos- | 
pital heads and the 
Chamber of Commerce 
convention bureau had 
worked nine years to 
bring the big meeting 
here. 

The convention of 
the American Protes- 
tant Hospital Associa- 


tion will precede that of the American 
Hospital Association, September 23-24. 
The exposition of hospital supplies and 
equipment will include 232 commercial 
exhibits, and also educational exhibits, 
representing an aggregate value of more 
than $1,000,000, and will be one of the 
largest and most complete displays of the 
kind ever assembled. 


Seventeen Hospitals 


Leaders of national and international 
renown in the hospital field will attend 
the meeting. Both the Fair Park audi- 
torium and the Varied Industries (or au- 
tomobile) building will be used for the 
meetings. In addition to the auditorium 
facilities, three sound-proof, air-condi- 
tioned meeting rooms have been con- 
structed in the Varied Industries build- 
ing, which will also house the exposition 
exhibits. 

Dallas has seventeen approved hospitals, 
and two office buildings designed for the 
exclusive use of the medical profession. 
The Dallas County Medical Society has 


430 members, and the Dallas County 
Dental Society has 150 members. A num- 
ber of Dallas physicians and dentists have 
achieved national and international re- 
nown, and several of them have been 
signally honored by their professions. The 
American Medical Association, the Pan 
American Medical Congress, and the 
American Osteopathic Associatior have all 
chosen presidents from Dallas. 


Medical School 


Baylor University College of Medicine 
in Dallas is one of the nation’s 60 Grade 
A medical schools, and is the only college 
of medicine south of St. Louis, between 
New Orleans and Los Angeles, which is 
not subsidized by tax funds. Baylor’s 
graduates total 1,176, the majority of 
whom practice medicine in the Southwest 
although a number of them hold posts of 
responsibility in other medical centers. A 
movement has been launched to build an 
endowment fund of $5,000,000 for Bay- 
lor, particularly for use in research in 
medical problems of a regional nature. 

The size and character of the medical 
and dental professions in Dallas, the num- 
ber of hospitals and their facilities, and 
the various forms of recognition which 
the profession has given Dallas as medi- 
cal and hospital center of the Southwest 
are natural causes for civic pride. 

A member of the Dallas County Medi- 


cal Society recently presented a carefully 
(Continued on Page 26) 


Baylor University College of Medicine in Dallas (below) is one of the sixty Grade A medical 

schools in the United States, and is the only one south of St. Louis between New Orleans and 

Los Angeles which is not subsidized by tax funds. Baylor has been an invaluable asset to 

Dallas in achieving and maintaining its position as medical hospital center of the Southwest. 

The American Hospital Association convention in Dallas, September 26-30, being held for 

the second time south of St. Louis, is eloquent testimony to Dallas’ recognition as one of 
the key medical centers of the country 


Lloyd Long Photo. 
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Too Tough 


por Theic Own Good 


OO TOUGH for their own good is 
the way the Southwest conference 
football teams stack up for the coming 
season in the mind of one who is vitally 
interested in seeing clubs of this section 
maintain their nationally recognized im- 
portance. But if teams of the Southwest 
are “too tough for their own good,” then 
such a statement bodes no good for what- 
ever club may run up against our best 
team in the third annual Cotton Bowl 
Classic on New Year’s Day. 
Picking a representative of the South- 
west conference for a Cotton Bow! bid in 
September is somewhat similar to the po- 


sition young Douglas Corrigan found him- 
self in on that eventful day when he pre- 
pared to land in California and found, 
upon setting his ancient ship down, that 
in reality he had reached Ireland. If you 
pick T. C. U. to win the conference, you 
are just as likely to find Baylor in your 
lap come the end of the season. If Rice 
happens to be your choice, now, don’t be 
surprised if Texas, or S. M. U., or Texas 
A. & M. completes the regular schedule 
on top. It will be just that sort of a race. 

T. C. U. and Rice, naturally, are the 
early favorites but strange things happen 
in this hurdy gurdy league of ours. Rice, 
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J. CURTIS SANFORD 


with powerful Ernie Lain, versatile Ollie 
Cordill, and a wealth of reserve strength, 
probably stands the best chance of be- 
coming the first conference champion to 
repeat in the following year, of any club 
in recent history. 

Texas Christian, with one of the best 
forward walls in intercollegiate football 
and a set of fast breaking backs, is cer- 
tain to be in the running. 

The assumption that Rice and T. C. U. 
are outstanding at this writing is not a 
far-fetched one and almost any grid critic 
could openly voice such a view and be 
fairly safe in protecting his record as a 
prognosticator. 

But—don’t overlook each of the other 
teams in the race. Each has a selling point 
in its favor and with the breaks could 
easily come along and make trouble. S. 
M. U. has a great squad coming up. 
Sprague and Dewell at ends, Sanders at 
tackle, Mallouf and others in the back- 
field, will make the Mustangs hard to 
beat. This year’s red and blue eleven is 
modeled along much the same lines as the 
famed Rose Bowlers of ’35. Reserve 
strength, however, may be weak and for 
the Mustangs to overcome this, they'll 
have to be 60-minute players. 

At A. & M., 


By 
gd. Curtis 
Sanford 


President 
COTTON BOWL CLASSIC 


reports go out that Dick 
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Todd will be used from a spread forma- 
tion this year, that such a system of 
offensive play will show the big ball lug- 
ger to his best advantage. Todd, at his 
best, rates tops and with a fair amount of 
help, might send the Aggies soaring to new 
heights. 

And Baylor. The Bears started fast last 
year but injuries slowed them down in the 
late stages of the race. “Bullet” Bill Pat- 
terson should be greater than ever this 
season, and with the “Bullet” firing passes 
in all directions, the Golden Bruins will 
be dangerous. 

Dana Bible’s system is well installed at 
Texas by now and look for the Long- 


horns to be in the thick of the fight from 
the start. 

In the Ozarks, Tommy Thomsen is 
faced with the job of replacing several 
exceptional players but word leaks out 
that Arkansas will be able to take care of 
itself even in the Southwest conference, 
toughest of all grid loops. 

So there you are. The club you pick to 
win now easily could emulate Corrigan 
and finish on the bottom. It’ll be a wide 
open, swing-your-best-punch fight all the 
way to the wire with the ultimate winner 
being entirely capable of upholding the 
prestige of the Southwest in the third 
annual Cotton Bowl Classic. 





High Schools to K. ecya 
Dallas Gridirons Hot 


HE 1938 Dallas High Schools’ foot- 

ball season promises to be the best in 
history. Although we have no outstand- 
ing team to walk away with the race, we 
do have all teams bunched in such a po- 
sition that without a doubt the team that 
gets the breaks, and has the least injuries, 
will be the one to be on top by Thanks- 
giving. 

The Dallas newspapers are at present 
picking North Dallas and Woodrow Wil- 
son as the teams to beat, with Forest and 
Adamson the teams that have the best 
chance to upset the advanced dope, and 
then they say in the same paragraph that 
Tech and Sunset are unknown, and may 
upset the others. There you have the pic- 
ture. Any team in the race has the chance 
to defeat the leaders at any time. I be- 
lieve it is safe to say that no Dallas team 
will go through its City Schedule and be 
undefeated. 

From the time Adamson opens its race 
with Highland Park, on September 15, 
until North Dallas plays Woodrow Wil- 
son on Thanksgiving Day, the football 


fans of Dallas will have an opportunity 
of witnessing some of the best football 
games that we ever have had in our High 
Schools. 

There is very little change in the coach- 
ing asignments of the Dallas High Schools 
this fall. The only change is at Adam- 
son, where Virge Ballard takes over the 
job, assisted by Verde Dickey, formerly 
Coach at Sherman High School. The other 
schools remain the same. Tech has W. E. 
Davis, with Perry Fite as his Assistant. 
Forest, with Alva Shepard and W. H. 
Keeling. North Dallas, with Charles An- 
derson assisted by Rufus Hyde. Sunset 
has Herman Cowley with Strickland and 
Rhome to assist him. And Woodrow Wil- 
son, last year City Champions again, has 
Wade Thompson with Doyle Smith as his 
helper. 


By 


P. C. Cobb 


Supervisor of Athletics 
Dallas Public Schools 
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Grid Fare prom 
Dallas High Schools 


Sept. 15—-Adamson and Highland Park. 

Sept. 16—Forest and Conroe. 

Sept. 16—Sunset at Sherman. 

Sept. 16—Woodrow Wilson at Long- 
view. 

Sept. 17—North Dallas and Tyler. 

Sept. 17—Tech at San Antonio. 

Sept. 22—Sunset and San Jacinto, 
Houston. 

Sept. 23—Tech and Longview. 

Sept. 23—Forest at Hillsboro. 

Sept. 23—North Dallas at McKinney. 

Sept. 24—Woodrow Wilson and Gaines- 
ville. 

Sept. 24—Adamson at Milby, Houston. 

Sept. 30—Adamson and Galveston. 

Sept. 30—Woodrow Wilson at Waco. 

Oct. 1—Forest at Beaumont. 

Oct. 1—North Dallas and Sunset. 

Oct. 8—Adamson and Tech. 

Oct. 8—North Dallas at John Rea- 
gan, Houston. 

Oct. 11—Forest and Woodrow Wilson. 

Oct. 14—Tech and Greenville. 

Oct. 14—Woodrow Wilson at Tyler. 

Oct. 15—Adamson and North Dallas. 

Oct. 15—Sunset at Austin. 

Oct. 21—Forest and Sunset. 

Oct. 21—Adamson at Gainesville. 

Oct. 22—Tech and Woodrow Wilson. 

Oct. 28—Tech at Highland Park. 

Oct. 28—Forest and North Dallas. 

Oct. 29—Sunset at Greenville. 

Oct. 29—Adamson and Woodrow Wil- 
son. 

Nov. 4—Tech and North Dallas. 

Nov. 4—Forest at Bonham. 

Nov. 5—Sunset and Adamson. 

Nov. 11—North Dallas and Sherman. 

Nov. 11—Sunset and Woodrow Wil- 
son. 

Nov. 12—Tech and Forest. 

Nov. 18—Tech and Sunset. 

Nov. 19—Forest and Adamson. 

Nov. 24—North Dallas and Woodrow 
Wilson. 


HIGHLAND PARK 
Sept.15—-Adamson at Cotton Bowl. 
Sept. 23—-Masonic Home at Highlander 
field. 

Sept. 30—Open for game with Class B 
team. 

Oct. 7—Longview at Highlander field. 

Oct. 14—Denton at Highlander field. 

Oct. 21—Greenville at Highlander 
field. 

Oct. 28—Dallas Tech at Highlander 
field. 

Nov. 5—Open (not to be filled). 

Nov. 11—At McKinney. 

Nov. 18—Ranger at Highlander field. 

Nov. 24—Sulphur Springs at High- 
lander field. 








i a lapse of two seasons, due to 
Texas’ celebration of a century of 
independence, and an effort to promote 
better relations with Latin America, the 
State Fair of Texas is coming back this 
season with the greatest variety of ex- 
hibits, thrills, shows, educational features 
and special events offered in its half cen- 
tury of service. 

It is the Golden Jubilee of the South- 
western builder and developer. 

Every building on the massive grounds 
will be occupied. Every variety of Texas 
agricultural product will be on exhibit. 
Livestock classifications include all the 
money and home use breeds of the state. 

Educational exhibits in other lines have 
been strengthened. The former Federal 
building has been made into an Educa- 
tional building. These will not be dry ex- 
hibits. They will be moving, interesting 
and entertaining as well as instructive. 





- 








Fair executives, while stressing these 
developing exhibits, have not lost sight 
of the entertainment feature. The largest 
and most brilliantly lighted midway in 
state fair history, with thrills and enter- 
tainment to satisfy old and young, will 
be offered. In the auditorium there will 
be outstanding features. 

Special days will enliven the grounds 
with scores of amateur bands, colorful 
parades. 

Special provision has been made for 
Children’s Day, among the attractions to 
be a model school in which no night work 
is required. 

Fair dates, October 8 to 23, are red 
days on the calendars of all Soutswestern 
citizens. Reduced railroad and bus rates 
will make the visit easy. The Dallas Hotel 
Association has made arrangements to care 
for the million visitors expected, with- 
out any increase in the normal rates. 


Golden 


















Two acts from the free shows which 
will thrill visitors at the Golden 
Jubilee State Fair of Texas are 


shown here. In every respect, the |. q 


Golden Jubilee State Fair will be 
the most complete and interesting 
ever presented, and entertainment 
features in particular will set a new 
high mark in State Fair history. 
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The old-fashioned welcome, made fa- 
mous during a half century of successful 
state fairs, is hanging out for the visitors 
of 1938. 


Educational Mecca 


True to its traditions, the Golden Jubi- 
Jee of the State Fair will feature many 
free exhibits of outstanding educational 
nature. These will be housed in the old 
Federal building, now the Educational 
building, which will be devoted ex- 
clusively to this purpose. 

Outstanding will be a model classroom, 
in which will be demonstrated the mod- 
ern method of teaching the practical 
things of life. 

There will be an elaborate display of 
the Texas Good Roads Association, in 
coéperation with various state depart- 
ments, in which will be stressed the im- 


State Faiz: 1938 


Jubilee Edition 


portance of more and better highways in 
the development of the state. 

The Kessler Small City Plan will main- 
tain an exhibit in this building also. 

In addition, numerous civic and public 
organizations will maintain educational 
showings. 

This building will be the mecca also of 
the thousands of school children who will 
visit the Exposition. 


Jubilee Follies 


An outstanding hit of the season will 
be featured at popular prices in the audi- 
torium during the Golden Jubilee of the 
State Fair of Texas, October 8 to 23. 

It is the “Jubilee Follies,” musical ex- 
travaganza, with a cast of 125, produced 
by Mike H. Barnes of Chicago. 

The Follies will play a season of ten 
days in the auditorium. It features Ains- 
ley’s American Beauties, a precision line 
of 32, and 16 show girls with Miss Marion 
Ryger as prima donna. 

Music will be provided by Cervone’s 
Band. Each member also is a soloist. 

Alexander Santos and Company, adagio 
and acrobatic team, will be a feature. 
Monroe and Grant, famous vaudeville fea- 
ture, will carry the fun angle. “Happy,” 
only rival to Charlie McCarthy, with Ver- 
nie Vox pulling the strings, is on the bill. 

The Hollywood Revue, bevy of movie 
stars, will present six performances dur- 
ing the three closing days of the Fair. 

Free thrills for visitors will feature the 

(Continued on Page 20) 
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Graphic Review of Dallas Business 
Business Indices, August, 1938, compared with August, 1937 





AIR MAIL POUNDAGE 


1938 48,435 +0.8% 
aa 

1937 48,038 
I 





NUMBER OF BUILDING PERMITS 


i9ag 216 + 68.9% 
Ce ee 
1937 424 


BANK CLEARINGS 


1938 $99,986,000 —1.4% 
1937 $216,017,000 


BANK DEBITS 
1938 $222,102,000 —7.5% 
1937 $240,233 


STREET RAILWAY PASSENGERS 

1938 4,903,512 +2.3% 
SERIE SSE ST. 

1937 4 790 361 


INDUSTRIAL CONSUMPTION OF 
NATURAL GAS 


1938 395.407.2 C.F. + 7.33% 
RR see 

1937 368,335.8 C.F. 
A 


INDUSTRIAL CONSUMPTION OF 
ELECTRIC POWER 


1939 4,257,724 K.W.H. +.0.37% 
1937 4,241,819 K.W.H. 








POSTAL RECEIPTS 
1938 $337,832 +11.3% 


1937 $303,273 


BUILDING PERMITS 
1938 $1,094,279 +69.7% 
a oa 


1937 $644,848 


TELEPHONES 
1938 87,341 +4.5% 
1937 83,557 


ELECTRIC METERS 
1938 81,187 +3.04% 
1937 78,786 


GAS METERS 

1938 77,248 +3.7% 
2 OS 

1937 74,450 


WATER METERS 


1938 73,408 +3.8% 


1937 70,695 


NEW CAR REGISTRATIONS 


na % 
1938 680 42.2% 


1937 |!77 











Dallas Business 


gtr new concerns were es- 
tablished in Dallas during the month 
of August, bringing the total for the first 
eight months of the year to 644, as com- 
pared with 586 for the first eight months 
of 1937. In the total for August were 
eight manufacturers, thirteen wholesalers 
and distributors, four oil companies, 
twenty-five retail establishments and 
twenty-six classified as miscellaneous. Ten 
of the seventy-six new concerns secured 
during the month were branches of sec- 
tional or national concerns, established in 
Dallas to serve Texas and adjacent States. 
Among the new concerns were the follow- 
ing: 
Manufacturing: 

Big-D-Tex Stove Company, Inc., 4214 
Main Street. This firm was organized lo- 
cally with capitalization of $10,000, to 


Ten Branch Houses of 

National and Regional 

Concerns Located 
Here During August 


manufacture stoves. Incorporators are W. 
M. Feece, J. A. Burke and R. S. Meggs. 

G. & G. Hat Company, 1103'% Com- 
merce Street. Millinery manufacturers. 

J. J. Gibson Company, 2016 Canton 
Street. This company, long in the auto- 
motive equipment business in Dallas, has 
added a new department for the manufac- 
ture of a sootless spark plug, formerly 
manufactured in the East, which will 
have national distribution. 

Rufus W. Haggard, 1406 Cochran 
Street. Machine shop. 

Parnass Hat Manufacturing Company, 
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80214 Commerce Street. Millinery manu- 
facturers. Irving R. Parnass, president. 

Pick Pruf Latch Company, 803 Thomas 
Building. Manufacturers of safety door 
and window latches for national distribu- 
tion. 

S. & S. Woodcraft Shop, 907 Main 
Street. Model makers. 

Stinson Art Iron Studio, 1902 McKin- 
ney Avenue. Wrought iron products. 
Wholesale: 

Agfa Ansco Corporation, 2025 Com- 
merce Street. Photographic films. Home 
office, Binghamton, N. Y. Dallas branch 
to carry stocks for distribution to Texas, 
Oklahoma, Arkansas and Louisiana. 

Allis-Chalmers Manufacturing Co. 
Leased and occupied building at 1800 
North Market Street for additional ware- 
housing facilities in Dallas. This company 
already maintained offices in the Santa Fe 
Building and a large warehouse at 800 
Young Street. 

W. G. Austin Company, 826 South 
Ervay Street. Duplicating machines. 

Bashinsky, Case & Co., 714 Cotton Ex- 
change Building. Cotton merchants. 

Eagle Amusement Company, 620 North 
Washington Street. Amusement devices. 

Nathan Flaum, 1718 Santa Fe Build- 
ing. Wholesale furs. 

Griffin Grocery Company, 3201 Worth 
Street. Wholesale grocers. Home office, 
Muskogee, Oklahoma. T. J. Griffin, Presi- 
dent. 

Lone Star Appliances, Inc., 2018'% 
Commerce Street. Stoves. 

B. M. Lovelace Company, 305 South- 
land Life Building. Cottonseed products. 

Norma-Hoffman Bearings Corp., 2705 
Canton Street. Home office, Stamford, 
Conn. Warehouse facilities to serve the 
Southwest. 

Tex-Air Conditioning Co., 110 South 
Garrett Ave. Air conditioning. 

Texas Cake & Meal Co., 323 Construc- 
tion Building. Cottonseed products. 

Western Shade Cloth Co., 1017 Mer- 
cantile Building. Home office, Chicago, 
Ill. Southwestern sales branch, with W. T. 
Dwyer as representative. 

Rudolph Wurlitzer Company, 4116 
Live Oak Street. Phonographs. Home 
office, North Tonawanda, N. Y. Distrib- 
uting branch for the Southwest. 
Petroleum: 

Gravimetric Survey Corporation, in- 
corporated by J. L. Copeland, R. O. Sweet 
and H. Rutherford, with Dallas as head- 
quarters. Office not yet established. 

Possum Kingdom Oil Corporation, care 
Leon Chapman, Allen Building. Oil pro- 
ducing company organized by Fred E. 

(Continued on Page 22) 





The Graphic Review of Dallas Business 
published here is for August, compared 
with August, 1937. For July compari- 
sons, see page 21. 











Two views at the Laurel, Miss., starch plant. 
Top: Settling vats for the starch taken from 
sweet potatoes. Below: Delivering field-run 
sweet potatoes to the plant. Many farmers 
around Laurel gross $75 an acre from sweet 
potatoes, compared with $20 for cotton. 


Y RECENT article dealing with 
the possibilities of chemurgic in- 

dustries in Texas has attracted such wide 
interest that I have been asked to outline 
a detailed program which might be ap- 
plied to a commodity or to a region. 

Because of the simplicity of the process 
involved in making high-grade commer- 
cial starch from the common sweet po- 
tato we will start this series with that 
greatly undervalued and neglected farm 
product. Culture of the sweet potato has 
been largely confined to certain counties 
of East Texas, principally Camp, Smith, 
Upshur, Harrison, Hopkins, Harris, Bra- 
zoria and others, although occasionally a 
large production is reported from a coun- 
ty in West Texas, Nolan, for example. 

Sweet potatoes have always been a 
minor crop in Texas and throughout the 
South because they were raised entirely as 
a food crop. They regularly glut the mar- 
kets each fall with unsalable surplus yams, 
which either have to be fed to the hogs 
or go to waste. 


Curing Plants Fail 


About twenty years ago, the writer 
well remembers that all over East Texas 
sweet potato curing plants were erected 
in which to store the surplus potatoes and 
sell them later in the winter and early 
spring when markets were depleted and 
prices were high. Of the many storage 
plants erected comparatively few are in 
actual operation. The project was over- 
played. Also, there was much mismanage- 
ment and little real understanding of the 
requirements of sweet potatoes. This phase 
of the problem has not changed greatly 
except in isolated instances of exception- 
ally excellent specilization in towns where 
the sweet potato industry is highly con- 
centrated. 

The possibilities of utilizing sweet po- 
tatoes as an industrial or technical crop 
have been entirely overlooked until the 
present time, it seems. In this new field, 
which would convert millions of bushels 
of sweet potatoes into commercial starch 
of the highest quality, there is a challenge 
to a vast area of Texas where yams can 
be expected to grow profitably. A minor 
food crop, now worth around $5,000,000 
annually, would be converted into a new 
source of income to farmers, having a 
value perhaps two or three times the pres- 
ent. Because of its high content of starch 
the sweet potato really offers two oppor- 
tunities as a technical or chemurgic crop 
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Needed: 


2900 New 


—one for making high-grade starch, the 
other for making industrial alcohol. The 
time may come when sweet potatoes in 
Texas will be grown for both these out- 
lets with starch and alcohol plants side 
by side in the same localities. This article, 
however, will deal specifically with 
starch-making. 

In normal years the United States im- 
ports from 200,000,000 to 300,000,000 
pounds of foreign-produced starch to 
serve its industries. This vast quantity of 
starch is largely used in “sizing” paper 
and cloth, giving body and stiffness to 
millions of articles which pass over the 
counter, putting the glossy finish on the 
high-grade book papers and rotogravure 
papers to carry the finest inks and color 
impressions. 

Heretofore domestic starch has been 
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made almost entirely from corn. The 
drawback to using sweet potatoes was be- 
cause of the yellow color of the starch 
which they produced. Scientists of the U. 
S. Bureau of Chemistry and Soils, through 
the special efforts of Dr. Henry G. 
Knight, its chief, perfected the process of 
making a pure white starch from South- 
ern yams which can compare with the 
finest imported starch now coming largely 
from Java. There the source is the Cas- 
sava plant, the product being known as 
tapioca. The roots of this tropical plant 
are heavy yielders of starch. 

The first successful starch plant in com- 
mercial operation is at Laurel, Miss., in the 
red pine hills country similar to East 
Texas. The raw material used is the White 
Triumph sweet potato, developed espe- 
cially for starch-making. This potato, in- 
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stead of yielding only 90 to 125 bushels 
per acre as does the average Southern va- 
riety, actually yields 300 bushels and 
above. This high yield insures farmers a 
large return even at a price of twenty to 
twenty-five cents a bushel. One Missis- 
sippi farmer whom I interviewed told me 
that his yield last season was 335 bushels 
per acre and his net income was $39.18, 
or almost three times the acre return from 
cotton. Many farmers report that it costs 
less to grow sweet potatoes for the starch 
plant than to grow cotton, and several 
stated their returns from the sweet po- 
tato crop reached between $50 and $70 
for each acre sold to the Laurel Starch 
Plant. 
Farmer-Operated Plant 


The Laurel Starch Plant is a farmer- 
operated and owned but Federally direct- 
ed and sponsored chemurgic enterprise, 
producing annually about 600,000 pounds 
of commercial starch. Dr. H. S. Paine of 
the carbohydrate division of the Bureau 
of Chemistry and Soils for several years 
has conducted research at this plant to 
perfect and standardize the starch-mak- 
ing process. Manager of the plant is W. R. 
Richie, who has brought large experience 
and managerial ability to the project. 
When in full operation, the Laurel Starch 
Plant will produce 2,000,000 pounds of 
starch annually, all from 200,000 bushels 
of sweet potatoes. In other words Laurel 
sweet potatoes average about 10 pounds 
of starch for each bushel delivered to the 
plant. The potatoes do not require a lot 
of handling and sorting. They are usually 
plowed up and gathered into hampers and 
hauled in bulk in trucks just as they come 
from the field. The extremely thin shoe 
string potatoes, of course, yield practi- 
cally no starch and they are discarded at 
the mill in the separator machinery. 

The Laurel Starch Plant was made pos- 
sible through a $150,000 Federal Emer- 
gency Relief Administration grant in 
1934. An abandoned sawmill was con- 
verted into a starch plant. Equipment has 
been largely built to order and consists of 
a crusher, similar to a cider press, into 
which the sweet potatoes enter and are 
crushed after being cleaned in a water 
process and revolving drum. There are va- 
rious screens and sifters through which 
the product passes. 

Principal equipment is a series of 
troughs into which the greenish liquid 
from the mashed sweet potatoes flows. The 
starch granules settle on the bottom of the 
long troughs as water flushes the settling 
vats. Lime is used to whiten the starch. 
It completely removes the yellowish color 
which formerly kept sweet potato starch 
from competing with corn or cassava 
starch in industry. 

An important requisite is a supply of 
chemically pure water which is pumped 
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from a deep well. The water must con- 
tain no iron. About 200,000 gallons of 
water are used daily at the starch plant. 
Cost of producing starch at Laurel has 
been reduced from thirteen cents a pound 
during 1934-35 to two cents a pound 
when the writer visited the plant last 
winter. This enables practical competition 
with imported starch. Mr. Richie, how- 
ever, is convinced that by improved pro- 
cesses and enlarged market outlets for by- 
products of the starch plant his cost of 
manufacture will be further reduced. 


Big Domestic Market 


There is room in the South for 200 
sweet potato starch plants, each with 1,- 
000,000 pounds annual starch output. 
These will not compete with the estab- 
lished corn starch market but will com- 
pete only with the imported white potato 
and cassava starch. Such an industry will 
put new life into many Southern areas 
hard hit by a slump in cotton prices and 
not knowing which way to turn. Instead 
of restricting production in order to raise 


prices of farm products, farmers would 
be encouraged to increase their yields of 
sweet potatoes to supply an entirely new, 
non-competitive industry. Surely no man 
can have any quarrel with such a pro- 
gram. 

Five years of operation show that a 
bushel of sweet potatoes yields an average 
of 10 pounds of starch and 5 pounds of 
a high-grade cattle feed similar to sugar 
beet pulp. It takes 48 hours to convert 
sweet potatoes into sacked starch. ° 

A sweet potato starch plant, such as 
that at Laurel, can be erected at a cost 
of from $75,000 to $100,000. It will em- 
ploy 52 workers in three eight-hour shifts 
and will operate about 100 days a year. 
Lack of full-time operation is one of the 
drawbacks at present of such a plant but 
it is hoped to work out a method by 
which sweet potatoes will be stored to 
nine months or a year by treating them 
with ethyl! gas or some other agent that 
will hasten dehydration and prevent de- 
cay. 

New Potatoes Developed 


The Federal Government, in coopera- 
tion with the Mississippi Experiment Sta- 
tion, has developed or introduced new va- 
rieties of sweet potatoes to insure both 
larger yields per acre and higher percent- 
age of starch. Leading variety is the White 
Triumph, which has yielded 333 bushels 
per acre and carries 26 per cent starch. 
The Wennop sweet potato from Australia 
produced 310 bushels an acre and carried 
27 per cent starch. Pierson yielded 300 
bushels an acre and had 26 per cent starch, 
while Norton yielded 267 bushels and 28 


(Continued on Page 22) 


These sweet potatoes give Mississippi farmers a new source of income and supply the domestic 
market with a product now imported from Java. It is estimated that 200 plants similar to that 
at Laurel are needed to supply the domestic market with 200,000,000 pounds of starch anually 
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Castle of Foods 


to Feature 


Entertainment 


DUCATIONAL programs are upper- 

most now in the minds of members 
of the Food Industries Committee spon- 
soring the Castle of Foods at the State 
Fair of Texas in October, with plans for 
entertainment running a close second. 

The groundwork of exhibits for the 
huge building once occupied by varied in- 
dustries during exposition seasons is prac- 
tically set, very little space remaining. 
Now groups from the huge state-wide 
committee of fifty-five food industry 
leaders are busy with arrangements for 
instructive and entertaining events de- 
signed to make the Castle the most popu- 
lar spot on the Fair grounds. 

The date for ““W. Lee O’Daniel Day” 
has been set for Saturday, October 15. 
The date was fixed definitely at a recent 
conference in the Fort Worth offices of 
the gubernatorial nominee, when Mr. 
O’Daniel met with a joint committee 
from the Fair management and the Food 
Industries group. Attending were, Otto 
Herold, president of the State Fair of 
Texas; Granville W. Moore, chairman of 
the Food Industries Committee; Rex V. 
Lentz, managing director of the Castle 
of Foods; and Julius Schepps, member of 
the junior board of directors of the Fair. 


Big O'Daniel Day 


The governor-nominee will spend a 
very full day at the Fair, visiting many 
buildings, taking part in a number of 
programs, and attending a big luncheon 
in his honor. The day will be climaxed by 
a mammoth rally in the Cotton Bowl for 
everybody. 

A broadcast on a state-wide network 
will be a feature of the rally, with a 
number of notable speakers taking part. 

The famous Hill Billy Band will escort 
Mr. O’Daniel throughout the day and ap- 
pear on at least two programs. The 
governor-nominee will give his usual 
broadcast with the band from a special 
platform in the Castle of Foods at 12:45 
P. M. The band will also take part in the 
Cotton Bowl program. 

Arrangements are under way for food 
experts of national fame to appear in the 
Castle of Foods, and for innumerable 
special events put on by state and local 
food and home economics authorities. 

The Castle will be headquarters for a 
group of important organizations 
throughout the Fair season. Among them 
are the Texas Retail Grocers Association, 
the Texas Wholesale Grocer’s Association, 
the State Restaurant Association of Texas, 
and the group directing the organized 
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movement of Texas school children to the 
Fair. 

Not only will these organizations use 
the building as official headquarters and 
the auditorium of the Castle for their own 
meetings, but they will also put on lec- 
tures and demonstrations to which the 
public is invited. 

Members of the Food Industries Com- 
mittee will work hard to make the presen- 
tation of the Castle of Foods an outstand- 
ing all-over job for showing the human 
and economic importance of food to the 
millions of the Southwest. 

——_ <> 

North Texas Gets 
National Park 


HUGE tract of land in Northeast 

Texas—some 17,000 acres—has 
been transformed by the Federal govern- 
ment from an expanse of sub-marginal 
soil into an enticing natural playground 
and, incidentally, into the first National 
park to be established in the Lone Star 
state. 

These sandy, eroded acres near the 
Oklahoma border have been converted, 
almost entirely by labor supplied by the 
Works Progress Administration, into rec- 
reational centers, havens for wild life, and 
into pasture and forest land. Two large 
lakes, well stocked with fish and ideal for 
boating and bathing, already have been 
completed and a third soon will be formed 
behind a 4,600-foot dam already under 
construction. 

By 1935 most of the farmers residing 
on this exhausted land were existing on 
relief funds; taxes on by far the greater 
part of it had gone unpaid for anywhere 
from five to twenty years. From the 
plight of these Fannin County farmers, 
struggling futilely to wrest a living from 
soil made barren through a century of 
misuse, was conceived the Northeast 
Texas Land Utilization Project, an under- 
taking of the Bureau of Agricultural Eco- 
nomics of the U. S. Department of Agri- 
culture. 

The Federal bureau purchased the sub- 
marginal land, moved the impoverished 
residents away, and, obtaining 90 per cent 
of its labor from the WPA, proceeded to 
carry out improvements that represent an 
impressive demonstration in rejuvenation 
of old land. The resultant recreational 
centers, dedicated formally in July, are 
expected to serve as a playground for a 
vast area of Northern Texas. 

Lake Fannin, where the dedication cere- 
monies were held, lies in a natural basin 
a stone’s throw from the Red River, and 
is 17 miles north of Bonham. Bordering 
its shores are 16 beautiful cottages with 

(Continued on Page 16) 
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FIRST IN SERVICE 


The First National exerts every effort to be first in the 
excellence of its service... first in serving each cus- 
tomer pleasantly, efficiently... first in doing those 
little things that are appreciated because they go far 
beyond the mere routine handling of business. It is this 
fact that causes so many people to think of the First 


National first when they think of a bank. 


First NATIONAL BANK 


IN DAL LAS MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Southwest- 


BUSINESS 
Salutes Life 


Underwriters 





Realizing, perhaps more fully than 
the average business man, the im- 
portant place Dallas occupies in the 
insurance world... as the fourth, 
and possibly the third, largest insur- 
ance center in the United States, 
SOUTHWEST BUSINESS is happy to 
salute a number of Dallas Life Un- 
derwriters who are among those 
leading the parade of these most 
useful citizens and to quote for sev- 
eral months the tributes paid these 
and their fellow workers by a num- 
ber of prominent men and institu- 
tions. 











EW people realize the impor- 
tant part that insurance men 
take in the civic and industrial life 
of a community. Not that insur- 
ance men are any more modest and 
retiring than others, but their 
work is of such nature that the 
service they do render the com- 
munity is so much a part of 
their regular business activity, as 
to leave them with no particular 
feeling of having done anything of 
an.exceptional nature. 

Life Insurance agents are con- 
stantly selling future income, in 
the policies they persuade their 
fellowmen and fellowwomen to 
take out, the net result being that 
somewhere down the lane of life, 
some person will be spending the 
money that some life insurance 
agent persuaded him or his bene- 
factor to deposit in the form of 
life insurance premiums. This not 
only provides dollars for merch- 
ants of the future to shoot at, but 
it takes a load directly off the 
backs of the taxpayers, in that 
through life insurance, many 
widows and orphans are made self 
supporting, instead of being 
thrown on charity. 

The selling of insurance brings 
a man into contact with every 
form of business, and the protec- 
tion insurance is prepared to af- 
ford business and humans and em- 
braces so many forms of coverage 
against so many different forms 
and kinds of losses that to be able 
to present properly even a few of 
these coverages, an agent must in- 
deed be well informed on insur- 
ance, and the prospect’s business 
as well. 


—Dallas Times Herald. 
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A Salute 
to -Agents 


NSURANCE Agents as a group 

suffer as the butt of public 
ridicule perhaps more than any 
than any other. Individuals in the 
group may have deserved the 
worst of the insurance agents 
jokes, but as a class they are the 
most important factor in the eco- 
nomic structure of the country. 
Through their efforts 165,000,000 
persons on the North American 
continent have an aggregate of 
$115,000,000,000 of life insur- 
ance now in force. 


These figures are impressive, 
even in these days when a billion 
dollars is no longer a mysterious 
figure of the imagination. It would 
appear that the American people 
purchase life insurance as readily 
as they do groceries, or deposit 
their earnings in the bank. This, 
however, is not the case. They will 
buy almost everything else under 
the sun... automobiles, radios, 
houses, stocks, furniture, jewels... 
but not life insurance. Lfe insur- 
ance involves self-denial... and 
must be sold, to quote an insur- 
ance executive. 


Thus it can be seen that the life 
insurance business is of greatest 
benefit to those who live to enjoy 
the fruits of their foresight in pre- 
paring for the proverbial “rainy 
day”... fruits also of some life in- 
surance agent’s salesmanship. In 
view of the fact that not 5 per cent 
of the 115 billions of life insurance 
in force was purchased “over the 
counter,” the exhibit of fore 
thought this great sum represents 
is of little credit to the policy- 
holders. The agent is the mission- 
ary who saved people from want, 
almost against their own wishes. 

After all, the insurance agent 


who solicits your signature on a 
policy application is doing you a 
favor. Remember that, the next 
time he calls. 

—Fort Worth Star Telegram. 








HIS picture shows the tallest high- 
way bridge in the South and one of 
the highest in the United States across 
the Neches River at Port Arthur, Texas. 
The $2,750,000 bridge was opened to 
trafic on Texas highway 87, the Hug- 
the-Coast route, with a colorful celebra- 
tion at Port Arthur, September 7 and 8. 

The celebration included a rodeo, re- 
gatta, parade, air show, fire works display, 
dancing and other entertainment. 

The new bridge is a mile and a half 
long and rises from a flat prairie on each 
side of the Neches River to attain an ex- 
tremé height of 230 feet above the sur- 
face of the water. The main span pro- 
vides a vertical clearance of 176 feet, 43 
feet more than the Brooklyn bridge, and 
a horizontal clearance of 600 feet, a dis- 
tance of two city blocks. 

Travelers crossing the bridge ride above 
the mast tops of ocean-going vessels pass- 
ing on the river below. 

—. <> —— 


NATIONAL PARK 

(Continued from Page 13) 
furnishings, wells, shelter houses, picnic 
tables, a shaded beach and complete sew- 
age system installed by relief labor paid 
by the WPA. Other features at this site 
include a bathhouse, boathouse, 45 com- 
plete picnic units scattered over 14 acres 
of wooded land, a roomy booth, lounges 
and a ballroom 90 feet long. 

The lake, which covers 53 acres, is 
stocked with bass, crappie, catfish and 
bream, and soon will be thrown open to 
fishermen, as will Davey Crockett Lake, 
a 450-acre body of water 12 miles north 
of Honey Grove. Five miles west, WPA 
workmen are busy constructing a dam 
that will form the third lake of the proj- 
ect, a 750-acre basin to be known as Cof- 
fee Mill Lake. 

On both sections of the 17,000-acre 
development—the project was divided in 

(Continued on Page 32) 
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Dallas Dealer Leads U. S. 


Herschel Wilson, Dallas zone manager 
for Chevrolet Motor Co., left above, is 
shown congratulating C. M. Johnson and 
D. L. Johnson of Johnson Brothers Chev- 
rolet Co. on their July record of leading 
the United States in sales volume for 
Chevrolet. Johnson Brothers received the 
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Chevrolet Sales for July 


following telegram from J. E. Johnson, 
assistant general sales manager: 

“ * * * You had the largest volume 
in the entire United States. * * * Will 
you please express our appreciation to 
your entire organization for outstanding 
performance last month * * * ” 
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| GILL & BENNETT 
TAX CALENDAR eArchitects and Engineers 
GRAYSON Git, M. Am. Soc. C. E. 

{ October, November, December Musas. Beswert. A. 1. A. 
} Great National Life nissan Dallas 
Current Tax Rates: 
4 aT GeneralFund - - - - - - $ .25 FOR MYSELF | 
General Fund - - - - - - $ .519 Road and Bridge Fund yd 31 LL TALK 0 : 
PublicParks - - - - - - 095 Interest and Sinking Fund - - .24 =: 
oo : Permanent Improvement Fund - 01 JUST GIVE ME THE 
PublicLibrary - - - - - 025 laps 6 ee ee 04 
Interest and Sinking Fund - 8973 DESK TEST! 
Oo, ; 55 - - ¢ 
bi Mleee . 6s + 750 50% basis of assessment $7.75 aa — , 
Interest and Sinking Funds, STATE: 
Schools - - - - - - - 1737 General Revenue - - - - - $ .35 
Confederate Pensions - - - - .07 
‘ es School Fund - - - - - - - .20 
Total City Tax Rate - - - $2.46 
52% basis of assessment. 50% basis of assessment - - $ .62 
WHERE TAXES ARE PAID 
FEDERAL TAXES—Collector of Internal Revenue, Federal Building, Bryan, between Ervay and 
St. Paul Streets, Dallas, Texas. (Abbreviation: ‘‘Col. U. S. Int, Rey.) 
CITY TAXES—Collector of City Taxes, First Floor City Hall, Dallas, Texas (City). 
“ COUNTY AND STATE PROPERTY TAXES—Assessor and Collector of Taxes Dallas County, @ Try an Easy- Writing Royal in 
First Floor, County Hall of Records Building, Dallas, Texas (County A. & C.) your own office. See why its pop- 
TEXAS STATE UNEMPLOYMENT COMPENSATION INSURANCE FUND TAXES—Texas ularity is increasing so rapidly. 
2 Unemployment Compensation Commission, Austin, Texas (Abbreviation: T. U. C.). Note: This 
Commission has a district office at 715 Thomas Building, Dallas, Phone 2-5620, which will answer COMPANY NAME, ADDRESS 
questions and furnish forms. AND TELEPHONE NUMBER 
SOCIAL SECURITY TAXES—Federal—These taxes and returns (Old Age Annuity and Unem- 
ployment Insurance) are made to the Collector of U. S. Internal Revenue, Second Floor, Federal 
| Building, Phone 2-7151. Note: The U. S. Social Security Board has a district office in the Allen BK OYA L 
Building, Dallas, Phone 7-8057, which will answer questions and furnish forms for employers and 
| employees involving — of the act, benefits, etc, All tax matters should be taken up with 
the Internal Revenue Office 3 

| If property has not been rendered to County Assessor and Collector, this should be done at once. WORLD 5 NO. L TYPEWRITER 

Also, homestead exemptions must be claimed if taxpayer is to enjoy the tax reduction which this 

: permits. DAES 

: 522 Santa Fe Building 

Telephone 7-2155 

: DATE NATURE OF RETURN OR PAYMENT TO WHOM MADE 

) ————— — 

October 
1 Payment of taxes begins and continues until January 31, 
State, County, County School, Drainage, and Navigation Dis- 
tricts. Taxes may be paid on installment plan by paying half 
on or before November 30 and the remaining half not later 
than June 30, 1939 County A.& C. | 
1 Poll tax ($1.75) payments begin and continue until Janu- 
ary 31, 1939. Taxes must be paid in person or be accompanied : | 
by appropriate affidavit to permit voting County A.& C. 
25 State Unemployment Compensation—T.U.S. for September... T.U.C., Austin, Tex. 
31 Federal Old Age Benefit—S. S. 1a—for previous quarter. So- 
cial Security Tax Col. U.S. Int. Rev. 
31 State Unemployment Cait T 0.6. 4 and 4a—Pre- 
vious Quarter—Information Return T.U.C., Austin, Tex. 
pape : 1, | | DALLAS TRANSFER 
25 State Unemployment Compensation—T.U.C. 3—for October T.U.C., Austin, Tex. | 
30 Last day for making payment of property taxes, if paid on | and Terminal Warehouse Co. 
installment basis. State, County, County School, Drainage | | (Established 1875) 
and Navigation District. (First installment) : ...... County A.& C. | | 2nd Unit Santa Fe Building 
December | | Warehouse, Office and Display Space 
. | naa sai ial 
15 Pay fourth quarterly installment of Federal Income Tax for Moving—Hoeavy Heuling—Packing 
1937—Corporation and Individual -....... Col. U.S. Int. Rev. Agents for: 
yn : : 
2 25 State Unemployment Compensation—T.U.C. 3—for Nov... T.U.C., Austin, Tex. | | H. & N. T. Motor Freight Line 

ne | 31 Final day for paying property taxes without penalty. This i | Lone Star Package Car Co. ' 

ill ll varies in different communities and cities. Consult County | Dallas-Fort Worth Motor Freight Lines 

ee Oe Ot ee | Se a eee City-County A.& C. | Allied Van Lines, Inc. 

to 

Phone 2-71 11 
ng 
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Ben Critz 





Sam GoopDsTEIN 





Z. E. BLACK 
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Executive 


Ben Critz is vice-president and 
general manager. He is responsible to 
the board of 21 directors, elected by 
the membership, for the work of the 
entire organization. And in turn, all 
members of the staff are responsible 
to him. For many years a successful 
cotton merchant, Mr. Critz became 
general manager of the Chamber in 
1930. He is a former president of the 
Dallas Cotton Exchange, former 
mayor of the City of Highland Park. 


Traffic and 
Transportation 


Sam Goodstein’s job is protecting 
Dallas’ interests as a transportation 
center, and serving members of the 
Chamber with their traffic and trans- 
portation problems. It is highly tech- 
nical work—rates and routings, briefs 
for submission to various regulatory 
bodies, long and tedious hearings, the 
outcome of which may mean thou- 
sands of dollars to Dallas shippers. A 
former railroad tariff clerk, he has 
been with the Chamber since 1910. 


Retail Trade and 
Conventions 


Z. E. Black’s job is a dual one— 
secretary of the Retail Merchants As- 
sociation and manager of the conven- 
tion department. Anything that af- 
fects the Dallas retail market is within 
his field of service. And on top of 
that, he’s charged with keeping Dal- 
las one of America’s leading conven- 
tion centers. A former Dallas News 
reporter, former manager of the 
Chamber’s publicity department, he 
has been on the staff since 1918. 
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These Men \V 


EMBERS of the Dallas Chambg) of ¢ 
become accustomed to persdqnaliz 
Chamber. 


They know that if they have a Jpblen 
Sam Goodstein; that if they hear of a gnven 
have a retail trade development idea, thy can. 
attention for their problems or sug geshons 


So with the other departments. At fhe hea 
not a bureaucrat or department figurefead. I 
bilities with which he is charged. He igan cx 
isn’t the only reason he’s on the staff §f the 
hired also because of his ability to npke hi 
co-ordinated, smoothly Fanctioning devi : 
members of the Chamber of Commerd. 





These men are the chief reasons foj the f1 
which exist between the Chamber of Com: 
entire city. 


Magazine 

Earl Bateman is business manager 
of the Chamber of Commerce maga- 
zine, Southwest Business. His respon- 
sibility is to make the magazine pay 
its own way, and at the same time 
to enable it to publicize Dallas to the 
outside world. Southwest Business is 
mailed regularly to the industrial ex- 
ecutives who have shown an interest 
in Dallas, and also to all members of 
the Chamber. Before joining the 
Chamber’s staff he was in private 
business. 








Eart Y. BATEMAN 








Rh 


Work por You 


Shambd¢) of Commerce through the years have 
0 persdnalized service from the staff of the 


ave a 


yblem in transportation they can call 





r of a gnvention Dallas can bid for, or if they 
dea. thy can call Zenas Black—and get personal 


SUR Zes 


ns 


its. At fhe head of each field of service is a man, 
-figurefead. Each man daily lives the responsi- 
1. He igan expert in his line of work, but that 


e staff 
npke his own personality a part of the 


y to 
ning 


mmer u , 


f the Chamber of Commerce. He was 


¢rvice agency for Dallas and for the 


| 


‘ons fofthe friendly and effective relationships 
uber of Commerce and its members and the 





Publicity 


Editing Southwest Business and the 
Chamber’s newspaper bulletin, The 
Hub, assisting Dallas newspapers in 
reporting the work of the Chamber, 
writing stories for magazines and 
newspapers, and preparing radio pro- 
grams and other forms of publicity 
is Andy DeShong’s job. He was on 
the reportorial staff of the Times 
Herald for seven years before coming 
to his present job in 1936. 








Anpvy DeSxone 


Industrial Development 


Clyde Wallis works to bring new 
people and new payrolls to Dallas. 
His is the task of developing a list of 
active prospects and selling them on 
Dallas as the location for factories, 
branch offices, businesses of all kinds. 
His work includes preparation of data 
which will convince hard-headed 
business men of Dallas’ advantages. 
A former Dallas News reporter, edi- 
torial writer and city editor, he has 
been with the Chamber since 1920. 


Public Relations 


George Bowers is liaison man be- 
tween the Chamber’s staff and the 
members. Membership services which 
do not fall within other departments 
come his way. He also directs the 
Chamber’s efforts to secure new 
members, to keep its membership at 
a level which enables it to do the 
work with which it is charged. For- 
mer sales manager for the Simms Oil 
Company, former Fort Worth city 
purchasing agent, he came to the 
Chamber of Commerce in 1936. 
(Higginbotham photo; all others by 
Blank & Stoller, Inc.) 


Manufacturers and 
Wholesalers 


Building the Dallas Market, stag- 
ing its promotions, market seasons 
and style shows is Bob Bourdene’s 
job. Manager of the Manufacturers 
and Wholesalers Association, a divis- 
ion of the Chamber, of the South- 
western Style Show Association, and 
the Apparel Division of the Associa- 
tion, he has been in organization 
work for the last six years. He came 
to his present post July 1, 1938, from 
the Houston Chamber of Commerce. 
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CriypE V. WALLIS 


x 
GeorceE D. Bowers 


Bos BourDENE 
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State Faic's Golden Jubilee 


(Continued from Page 8) 
Golden Jubilee State Fair of Texas, Oc- 
tober 8 to 23. 

There will not be a dull moment on 
the grounds. 

The Flying Motorcycle, manned by the 
Robert Cimse company, will perform 
daily, perched high above the ground in 
accident-defying postures. 

The Aerial Ballet of the Six Monarchs 
also will be another outstanding free at- 
traction. 


Back to the Farm 

Agriculture, with 67 counties partici- 
pating in exhibits, will be an outstanding 
feature of the Golden Jubilee of the State 
Fair of Texas, October 8 to 23. 

A building will be devoted exclusively 
to these exhibits, and those of the latest 
machinery for profitable farming. 

Every Texas farm product will be on 
exhibit. Counties entered range from the 
extreme Panhandle to the Rio Grande, 
and from El Paso to the Louisiana line. 


Counties which have already arranged for 
exhibits include: 

Archer, Blanco, Bosque, Bowie, Calla- 
han, Cameron, Cass, Collin, Coryell, 
Crosby, Dallas, Denton, Dimmit, Donley, 
Eastland, Ellis, El Paso, Erath, Fannin, 
Fisher, Floyd, Garza, Gonzales, Harde- 
man, Harris, Haskell, Hemphill, Hidalgo, 
Hill, Hood, Houston, Johnson, Kaufman, 
Lamb, Limestone, Lubbock, McCulloch, 
McLennan, Madison, Mitchell, Nacog- 
doches, Navarro, Nueces, Oldham, Palo 
Pinto, Panola, Parker, Pecos, Rusk, Sabine, 
San Augustine, Shackelford, Shelby, 
Swisher, Tarrant, Taylor, Titus, Tom 
Green, Tyler, Val Verde, Van Zandt, 

(Continued on Page 29) 
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AWNINGS 


] An entirely new type of 
permanent ventilated 
™} awning constructed from 
| California redwood is 
,» being made in Dallas in 

a modern factory. 


Hawley Awnings are 
gracefully designed to 
render casement win- 
dows a thing of beauty. 
No Flap—No Rags—No 
Rattle— Permanent. 














Atlas KEYSTONE Culvert 


.. Other Metal Goods.. RA ‘ te 4 
Corrugated Tanks—Dr. Pepper Coolers , , me ig 4a 


MANUFACTURERS OF NEON SIGNS P ° 
oo UEAS METAL WORKS QUIDOOR ELECTRIC ADV.. Inc.| THE HAWLEY 
very Street » 





Tailor-made for All 
Windows and Openings 


COMPANY 


Telephone 2-2749 





DALLAS | 599 CEDAR SPRINGS _7-8575 DALLAS 











TWENTY-FIVE YEARS 


Continuous, dependable serv- 
ice ts an achievement any 
manufacturer would be proud 
of—and that is the record of 
AC-KA-ME. 


ACME SCREEN C0., Inc. 


AC-KA-ME Products in the 
Southwest since 1912. 





























Waxed Paper, Folding Paper Boxes, 
Setup Paper Boxes 


POLLOCK PAPER & BOX CO. 


2236 SOUTH LAMAR PHONE 4-4161 DALLAS 


Dallas Museum of Natural History 


Cream, Shell and Gray Texas Limestone 


TEXAS CUT STONE CO. 


5219 MAPLE AVE. PHONE 5-1773 DALLAS 


P. O. Box 1737, 915 S. Peak St. 
Telephone 3-2177 
DALLAS, TEXAS 

































































Manufacturers of MARCY LEE STYLE FROCKS 
for Ladies and Misses 


CORRUGATED AND SOLID FIBRE BOXES 
GAYLORD CONTAINER 


Saltine Soda Cracker, Candy and Bakery Produc 














CORPORATION 
Succnnliag Marcy Lee Manufacturing Co. Brown Cracker & Candy Co. 
eee pe oe A 2212 South Lamar Street DALLAS Phone 4-5101 | 603 MUNGER PHONE 7-8222 DAL: \S 
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Graphic Review of Dallas Business 
Business Indices, July, 1938, compared with July, 1937 





AIR MAIL POUNDAGE 


1938 43,614 + 0.3% 
WR 

1937 43,474 
Mn 








NUMBER OF BUILDING PERMITS 
1938 679 + 44.1% 


1937 47! ) . 
HUA \ 








BANK CLEARINGS 








1938 $197,694,524 —12.4% 
1937 $225,697,352 
THUNUIULDOLAUELAEDELYUAL AHA 
BANK DEBITS 
1938 $214,666,000 —15.1% 


1937 $252,917,000 
WU j 








STREET RAILWAY PASSENGERS 
193g 4,792,131 —3.9% 
1937 4,991,205 








INDUSTRIAL CONSUMPTION OF 
NATURAL GAS 


1938 348,742.6 C.F. +3.7% 


1937 336,131.2 C.F. 








INDUSTRIAL CONSUMPTION OF 
ELECTRIC POWER 


1938 4,059,636 K.W.H. —4,5% 
1937 4,253,245 K.W.H. 





POSTAL RECEIPTS 
1938 $319,152 —4.0% 


1937 $332,664 








BUILDING PERMITS 
1938 $855,475 + 2.1% 


1937 $837,573 








TELEPHONES 


1938 87,028 + 4.6% 
Site 
1937 83,194 








ELECTRIC METERS 


1938 80,833 +3.7% 
Ti Re 
1937 77,959 








GAS METERS 


1938 76,930 +3.7% 
TONE A CE SS 
1937 74,186 








WATER METERS 


1938 73,025 +3.6% 
i aa 
1937 70,450 











NEW CAR REGISTRATIONS 


985 —27.1% 
mmm 08 ais 


1937 |:352 














URING the month of July, three 

Southwestern States were in the 
first eleven states of twenty-seven cov- 
ered showing the smallest decreases in 
comparison with July of last year. Texas 
with a decrease of 14.7 percent from July 
of last year ranked fifth; Arkansas ranked 
sixth with a decrease of 14.9 percent from 
July of last year, and Oklahoma ranked 
eleventh with a decrease of 16.6 percent. 
States with smaller decreases than Texas 
were Iowa with a decrease of 9.8 percent; 


Southwest 
By Harold 


Nebraska with a decrease of 10.7 percent; 
Nevada with a decrease of 12.5 percent, 
and Missouri with a decrease of 13.5 per- 
cent. These data were obtained from the 
reports of the Bureau of Foreign and Do- 
mestic Commerce on retail sales, inde- 
pendent stores. 

While Texas showed a decrease of 14.7 
percent in July as compared with the 
same month of last year, the decrease for 
Dallas was only 8.6 percent, and the de- 
crease for Houston was also 8.6 percent. 


SouTHWEST BuSINESS « SEPTEMBER, 1938 


The findings are based on the larger inde- 
pendent stores in twenty-three kinds of 
business. Decreases for the other cities of 
100,000 population and over in Texas and 
Oklahoma were as follows: San Antonio, 
9.3; El Paso, 17.5; Fort Worth, 21.2; 
Tulsa, 6.9, and Oklahoma City, 11.6. 
Texas cities of 100,000 population and 
over combined showed a decrease of 12.1 
percent, while Oklahoma cities of the 
same size combined showed a decrease of 
9.1 percent. : 

For the four weeks ending August 27 
compared with the same period of last 
year, the Federal Reserve Bank reports 
that department stores in selected cities 
showed the following results: Dallas 
showed a decrease of 6.2 percent; Houston 
a decrease of 4.8, and a group of stores in 
Fort Worth, San Antonio, and El Paso 
combined an increase of 1.0. The decrease 
for the stores in these five cities combined 
was 3.6 percent. 


Cross-Section Reports 


A group of retail stores in Dallas rep- 
resenting a cross section of the Dallas 
retail trade for recent weeks showed the 
following results: 

For the week ending July 30 compared 
with the same week of last year, more 
than two-thirds of the reporting stores 
showed losses. The complete range was 
from a decrease of 23.0 percent to an in- 
crease of 25.6 percent. For the week end- 
ing August 6 almost one-third of the re- 
porting stores registered gains over the 
same week of the previous year, the com- 
plete range being from a decrease of 40.6 
percent to an increase of 59.0 percent. 
For the week ending August 13 approxi- 
mately half of these stores registered gains 
over the same week of the previous year. 
The heaviest decrease was 10.6 percent, 
and for the most part the gains were un- 
der 10 percent. For the week ending Au- 
gust 20, almost one-third of these stores 
registered gains over the same week of 
last year. All of the decreases were less 
than 10.0 percent. The complete range 
was from a decrease of 9.7 percent to an 
increase of 20.2 percent. For the week 
ending August 27 almost one-third of 
these stores registered gains over the same 
week of last year. The complete range 

(Continued on Page 23) 


Rusiness IN REVIEW 


Dallas District Manager 
Bureau of 
Foreign and Domestic 
Commerce 
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MORRIS A. BERNS 

















ADVERTISING AND DISPLAY 





WOOD STREET 
2-4637 


14201 
TELEPHONE 





Convention Booth Service 


Complete Store Layouts 
Wood-Glass-Metal Signs 


Advertising Displays 


Advertising Mirrors Price Tickets 

Display Mirrors Deccrative Flowers Cut-Out Letters 
Display Mouldings Frostee Sno Auto Plates 
Show Cards Process Displays Nail Aprons 


Tire Covers 


Decalcomanias 
Potato Chip Display Racks 


Display Materials 
Cello-glass Signs 


Window Backgrounds 











* 
e ESTIMATES AND DESIGNING AT YOUR SERVICE . . . NO OBLIGATION e 














No Need to Worry About 
Your Title . 


For Title Service Consult Us 


State-wide Title Insurance Service .. Complete Local 
Abstract Service 
LAWYERS TITLE OF TEXAS, INC. 
ERVIN J. BRANDT 
Vice-President and General Manager 


1107 Main Street Phone 7-9858 





Representing 3 ; 
Lawyers Title Insurance Corporation of Richmond, Va. 
















NOW OPEN 


The Showplace of 
the South 


¥ KELLY’S 


Kelley’s has been known 
throughout the South for 
its fine steaks, seafoods 
and salads. Good foods— 
the best of foodstuffs from 
the country’s leading 
purveyors, prepared 
under Alex Kelley's 
masterful supervision. 
"4 Extra fine cuts of Kelley’s 
Kansas City Meats will 





Special bring to Kelley’s folks 
4 . from all walks of life. No 
Dinner matter what food desire 
Parties you may have, you will 
find it at Kelley’s, at 
Arranged popular prices. 
i 7; 
§ <i wee 


“FAMOUS THROUGHOUT THE SOUTH” 


With the great confidence we have in ever-growing Dallas and with 
the knowledge that Dallas does need and will support a fine restaurant 
of this type, we have spared neither time nor money in bringing to you 
Dallas’ Finest Restaurant. May we have the pleasure in seeing you 


2. KELLY’S su 


Commerce 
Street 
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200 NEW FACTORIES 


(Continued from Page 11) 


per cent starch. Nancy Hall, famous years 
ago, yielded only 252 bushels an acre and 
carried only 22 per cent starch. 

One of the most amazing discoveries 
made by this investigator on his Missis- 
sippi chemurgic tour last winter, was that 
farmers in the Laurel vicinity actually 
irrigated their sweet potatoes although 
their annual rainfall was 45 inches. One 
must remember that the poorest measure 
of moisture for crop use is annual rain- 
fall. The point in question is how much 
of the rainfall becomes available to the 
plant. When summers get dry Mississippi 
farmers divert water to their sweet potato 
fields from weils or storage tanks on hill 
sides. They also plant their potatoes be- 
hind terraces to catch all the rain that 
may fall. This is something for our Texas 
farmers to learn and thus increase the 
sweet potato yield. It pays to get away 
from home once in awhile and see what 
the other fellow is doing. At any rate 
East Texas can readily build up a sweet 
potato starch industry. Enterprising 
Chambers of Commerce leaders should 
make that one of their immediate objec- 
tives. 

—_—< 


DALLAS BUSINESS 


(Continued from Page 9) 
Emgreen, W. J. Bowen and Leon Chap- 
man. 

Seaco Oil, Inc., Tower Petroleum Build- 
ing. New company organized by L. P. 
Brothers, M. R. Brothers and C. C. Cam- 
mack. 

Southern Associated Oil Company, new 
firm organized by J. W. McMillen, Fred 
S. Wright and R. W. Williams. Location 
not yet announced. 

Miscellaneous: 

Federal Women’s Prison, contracts let 
and work started on this $1,750,000 Fed- 
eral institution near Seagoville, in Dallas 
County. 

Chester Hale Studio, 305 Liggett Build- 
ing. Dancing academy. 

KGKO Radio Station, 
Building. Sales office. 

Willis L. Lea & Company, 2308 Live 
Oak Street. Roofing contractors. 

National Resources Committee, Federal 
Building. Field office for Texas, Oklahoma, 
Arkansas and Louisiana; Earl O. Mills, 
planning counselor. 

Red Arrow Delivery Service, 
Bryan Street. Deliveries. 

Sutton Mortgage Company, 302 Guar- 
dian Life Building. Real estate loans. J. 
Nash Sutton, President. 

United States Government, Department 
of Justice, U. S. Probation Office, 421 
Federal Building. Government agency. 


600 Thomas 
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(Continued from Page 21) MEN ... Let Us Collect 
e Those Past Due Bills Hudson & Hudson 
= from a 99 of dogg wee rr . leeion as Low 2 “20 oe Industrial and Business Properties 
—— oe Se oe cent. No charge or cost un- Sales, Leases and Management 
of the stores had decreases exceeding 10.0 bess money is collected! ? 
MERCANTILE Great National Life Building 
eae ADJUSTMENT BUREAU 
The Bureau of Agricultural Economics — So Phone 7-9349 _ Dallas 
. ETE wae 
reports the 1938 lamb crop in Texas as Building. Phone 2-7373. Alex D. Hudson James S. Hudson 
the largest on record, being 11 percent 

















larger than the previous record crop in 
1937. The 11 percent increase in the lamb 
crop in Texas over last year compares 
with 5.0 percent increase for the country 
as a whole for the same period. Sheep and 
lamb receipts in the Fort Worth market 


for the first seven months exced the one —sae——-———as®=de=é=e-=ss 
million mark, representing a gain of 34,- Store Interiors and 
476 over the same period last year. The ' Designed by eta 
remge SHOW CASE & 


Bureau of Agricultural Economics reports Sales Engineers. At YOUR 
sles Eng FIXTURE MANUFACTURING CO. 


that indications at the beginning of Au- — 
gust were that Texas yields per acre of SERVICE. NO OBUGH 

all important summer field crops would 1907 CEDAR SPRINGS «7 BALLAS, TEXAS 
be considerably above the yields cf last 
year and well above the average per acre 
yields for the preceding ten-year period. 
Because of greatly reduced acreage, indi- 
cated production of cotton is about 15 
percent below average. Below average 
forecasts were made for pecans, peaches, 
and apples, which were severely damaged 
by early spring freezes. Range feeds in 
Texas made good growth during the last 
weeks of July and now promise good win- 
ter grazing. The indicated production of 
Oklahoma crops is generally above the 
average production of recent years. Com- 
pared with average production from 1927 
to 1936, the production of wheat, oats, 
barley, rye, hay, sweet potatoes, and grain 
sorghums will be larger; while the pro- 
duction of corn, cotton, Irish potatoes, 


fruits, and pecans will be smaller. While ROOMS OR APARTMENT SUITES 


some moisture fell in the Dallas area at 
New and Modern 


the beginning of September, rains still are | 

very much needed. It is felt by many that | Air Conditioned Grill . . . Excellent Food . . . Garage . . . Beauty 
a general rainfall would greatly improve | Shop... Valet... Full Hotel Service ... Rooms Have Ceiling 
Fans . . . All Outside Exposure . . . The Ambasador Adjoins 














The 
AMBASSADOR 
HOTEL 


Walking distance to business center 
and theatrical district and yet far 
enough away for quiet comfort. 








the business picture. 
ra Seine: ow Beautiful Sullivan Park. 


Farm cash income in Texas during July 
was greater than in June but failed to 
increase by the usual seasonal amount. The 
July index was 95.3 in comparison with 
134.7 for the same month a year ago and 
136.9 for the previous month. The Dal- 
las District July index was 127.1, which 


compares with 187.7 for July a year ago F IN E L U M B E R _ GOOD ADVICE | 


WEEKLY OR MONTHLY RATES 
TELEPHONE 2-9003 H. B. DUNN, Manager 



































and 145.8 for the previous month, ac- | 
eer I | ‘ 
cording to the Bureau of Business Re- FOR A GOOD BUILDING | Call Us 2 
search. The same source reports an in- PRE-SHRUNK—K. D. (KILN DRIED) for 
crease in the production of creamery but- DENSE TEXTURE Your Linen 
ter for Texas 2. i ly F 
he ae ss pote h ?  prsapetan anh yd Compare Our Quality Lumber Supplies 
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increase in cheese production for the same e 
Rent Folding 


period was 17 percent, and ice cream B R E W I N G T O N 
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manufacture for the same period was 


























down 7.8 percent. LUMBER COMPANY Sheek 
Texas, Oklahoma, and New Mexico un- 2021 McKinney Phone 2-9021 DALLAS TOWEL SUPPLY CO. 
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The new Tire Invention for Safety .. 
Economy .. Thrift 


Don’t throw 90 per cent of what you paid 
for away .. Save it with a Hawkinson Tread. 


Passenger, Bus and Truck Tires 


COME IN— WE’LL PROVE IT! 


MESSMORE & MARTIN, INC. 


2421 Main Street 


<= 


Dallas, Texas 
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STUDIO FURNIT 


2923 N. HENDERSON 


+4 
Mister 
Buster 


Custom 
Designed 


For entrance hall or 
waiting room Chip- 
pendale Console of 
unusual design. 

Our modern plant 
and skilled labor de- 
signs and manufac- 
turers special furni- 
ture for any com- 
mercial purpose. 
Rugs, furniture, 
draperies, and acces- 
sories planned by 
capable interior 
decorators. Phone or 
write for suggestions 
or estimates. 


URE CO. 


8-4153 








Tell it to 


Sweeney 


when you need men trained in 


better man —a profitable employee. 


experience — in Dallas. 


Commerce at Preston 7-0484 





INDUSTRIAL EMPLOYERS 


DIESEL... WELDING... AIR CONDITIONING 


The man who has the character to pay for his own better training is a 


For 30 years the Sweeney system has trained mechanics in superior work- 
manship. More than 85,000 graduates. Resident school— actual shop 


SWEENEY ENGINEERING SCHOOL 


DALLAS 
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Home Owners’ Loan Corporation sold in 
July 355 properties, making the best 
showing of any regional office in the en- 
tire country. Considering the period of 
the year, this showing is exceptionally 
good. The peak sales month was March of 
this year when 405 properties were sold. 
The Dallas Division Office of the Home 
Owners’ Loan Corporation sold six times 
as many properties as were foreclosed in 
July, while properties sold in all of Texas 
during the same month were 172 as com- 
pared with 62 foreclosures. The same Di- 
vision Office has sold 47.9 percent of all 
properties acquired by foreclosure, while 
for Texas as a whole the percentage sold 
amounts to 40.5. 

The Bureau of Business Research of the 
University of Texas reported employment 
in 2,700 Texas establishments in July as 
declining 0.6 percent from the preceding 
month and 7.4 percent from July of last 
year. The total weekly payrolls in these 
same establishments declined 0.4 percent 
from June and 5.2 percent from July of 
last year. 


Construction Projects 


Among recent construction projects in 
this section are the following: 

WPA offices in Fort Worth have an- 
nounced the approval of a grading and 
drainage project for Highway No. 15, the 
north route between Fort Worth and Dal- 
las, the amount involved being $209,093. 
It was reported that this improvement 
will give employment to 308 men for a 
ten-month period. Contract on bids total- 
ing $572,727 was awarded Nathan Wohl- 
feld of Dalas for the construction of two 
new dormitories at North Texas State 
Teachers College, Denton, Texas, the 
work to start imediately. The Board of 
Regents of the State Teachers Colleges of 
Texas has passed bond purchase resolu- 
tions for six dormitories at five state 
teachers colleges, two of which were for 
North Texas State Teachers College, as 
mentioned above. The total cost of the 
six buildings will be $1,281,000, acord- 
ing to R. A. Stuart, Board President. 
Low bids totaling $303,142 were accepted 
by the Directors of Texas Technological 
College, Lubbock, Texas, for the construc- 
tion of a boy’s dormitory. J. M. Haggar 
of Dallas announced plans for the open- 
ing of a shirt factory at Waxahachie, 
Texas, the reported cost of the machinery 
to be installed being $40,000. Reynolds- 
Penland men’s store, Dallas, has started a 
remodeling program reported to cost in 
excess of $50,000. Ed P. Williams, Busi- 
ness Manager of the Fort Worth Schools, 
announced approval of a $508,041 WPA 
project for landscaping which will affect 
58 schools, the work to get underway 
around the first of September. This proj- 
ect will provide employment for 1,500 
men for seven months. 
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During July building permits in 37 
representative Texas cities dropped sharply 
from the preceding month but were well 
above those of July of last year. The value 
of the permits for these cities were $5,- 
844,913, being 28.8 percent less than June 
but 44.5 percent above July of las year, 
according to the Bureau of Business Re- 
search. 

The same source reports that electric 
power consumption in Texas during July 
was well above the preceding month and 
moderately above the same month of last 
year. Based on reports from 16 repre- 
sentative power companies, total con- 
sumption during July was 6 percent above 
June and 2.2 percent above July of last 
year. Commercial consumption was up 
11.8 percent over July of last year; indus- 
trial consumption was down 5.7 percent 
from last year; while residential consump- 
tion was 10.4 percent over July of last 
year. 


Postal Receipts Up 


Postal receipts in Texas during July, as 
reported by the same source, declined 
moderately from the preceding month but 
were slightly above July of last year. 
Based on reports from 37 Texas cities, 
total receipts were $1,187,000, a decline 
of 4.9 percent from June but an increase 
of 1.0 percent over July of last year. 

The composite index, as computed by 
the Bureau of Business Research of the 
University of Texas, adjusted for seas- 
onal variation covering six important busi- 
ness barometers stood at 92.8 in July as 
compared with 100.0 in July of last year 
and 92.7 for June of this year. The gain 
in the composite index over June is al- 
most wholly the result of the substantial 
gain of one factor—department store 
sales. After adjustment for seasonal varia- 
tion, the index for department store sales 
gained more than four points from June 
to July. The index of runs of crude oil 
to stills also made a fair gain. 

Dr. F. A. Buechel, Assistant Director 
of the Bureau of Business Research, states 
that until July, with one exception, each 
succeeding monthly composite index of 
Texas industry and trade since September, 
1937, was moderately lower than the in- 
dex of the preceding month. The upward 
slant in the index in July, although very 
slight, taken in conjunction with current 
facts which have not yet been reflected 
in statistical compilations, is therefore 
quite significant. He further states that it 
may well prove to be the reversal of the 
downward phase of the Texas business 
cycle which began nearly one year ago. 
Should this prove to be true Texas will 
have escaped with only a slight business 
setback in comparison with the drastic 
falling off of industry and trade for the 
country as a whole. 
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Studio Furniture Co. 
Expands Rapidly 





T. L. MOREHEAD 


USTOM-MADE furniture by Mister 

Buster’s Studio Furniture Co., 2923 
North Henderson Avenue, has gone into 
a number of Dallas’ fine new homes and 
in such commercial establishments as Lo- 
bello’s restaurant at the Northwest High- 
way and Preston Road, and the new Ga- 
zelle Room of the Italian Village. 

T. L. Morehead, who adopted the “trade 
name” of Mister Buster a number of years 
ago, went into business for himself in 
1927. His firm has made several moves, 
each to larger quarters to accomodate the 
expanding business. His present building, 
erected two years ago, was designed es- 
pecially for his business, with adequate 
display floors and shops. 

Mister Buster’s Studio Furniture Co. 
offers a complete interior decorating serv- 
ice. The firm produces custom-made fur- 
niture, both for commercial and residen- 
tial use. It specializes in expert refinishing 
and upholstering, and it also maintains a 
retail sales department with comprehen- 
sive lines of furniture, rugs and draperies. 

Mister Buster was chosen to furnish and 
decorate the first of the 2,000 new homes 
which are being built in Parkdale, a sub- 
urban development east of Dallas. 

From the modest beginning in 1927, 
Mister Buster’s Studio Furniture Co. has 
grown rapidly until it now employs more 
than 30 persons in its various depart- 
ments. 
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Yes, Sir! ... That’s My Cleaner! 


4? 
TIPTON’S 
ONE-DAY SERVICE 
We Call for and Deliver 











ge ee me “ 
9? 


103 South Beckley ~ Phone 6-0397 

















Dallas Home of 


AMERICAN 


Associated Companies 

















QUALITY LINENS 
Manufacturers and Jobbers of 
HOTEL AND INSTITUTIONAL LINENS 
LAUNDRY TEXTILES 


317 North Beckley 9-1554 
W. E. TAYLOR P.O. Box 
Dist. Mgr. 503! 
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Lot. of Money.” 


During my recent trip West I stopped at 
the Grand Canyon and as I stood there 
admiring the view a fellow tourist re- 
marked, ‘‘Mister, it must ’a cost a lot of 
money to build that thing’ . . . Reminds 
me of FIRESTONE Tires—costs lots to 
build them but costs little to drive them. 
“C’’ JOHNNIE DANIELS 


HAWKINS 
TIRE & BATTERY CO. 


Jackson and Market Streets 
Telephone 2-1417 
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Bolanz & Bolanz | 
Real Estate .. Insurance 


Industrial, Business and Residence | 


Sales and Leases 


Phone 2-1243 | 


CHAS M. BOLANZ, Realtor 
216 S. Akard Dallas, Texas § 
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LIGHT 
CONDITION 


. your Store, Office 
or Factory 


. Check up 
on your see- 
ing conditions 






. Be sure that =x 
you are getting : 
maximum efficiency 
out of your 
illumination 


. For Advice and 
Information 
call 


DALLAS POWER & LIGHT CO. 
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MEDICAL-HOSPITAL CENTER 
OF THE SOUTHWEST 


(Continued from Page 5) 


prepared paper on the financial invest- 
ments which have helped make Dallas the 
medical center of the Southwest. He 
showed that approximately $12,000,000 
has been invested in the hospitals and 
medical buildings of Dallas. And the 
medical center’s facilities are still expand- 
ing. 

Baylor University Hospital recently 
completed its Florence Nightingale ma- 
ternity hospital. St. Paul’s Hospital has 
just erected a new clinic building and 
children’s hospital. Parkland Hospital’s 
$500,000 addition was completed a year 
ago. Dallas Methodist Hospital is prepar- 
ing to start construction on a new $165,- 
000 unit. 

Officials estimate that 45,000 persons 
were admitted to Dallas hospitals last 
year, and that the average stay of each 
patient was about eight days. About one- 
third, or 15,000, of these patients were 
from other towns and cities. Statistics 
show that an average of three persons ac- 
company each hospital patient from out 
of the city. They, too, stay in Dallas an 
average of about eight days each, with a 
daily expenditure of approximately $7 per 
person. The average medical office patient 
from out of the city remains in Dallas five 
days and the average dental office patient 
three days. 


Business Benefits 


On the basis of these estimates, Dallas’ 
position as a medical center brings to the 
city at least 50,000 visitors annually, and 
a yearly expenditure by them of approxi- 
mately $12,309,000. This $12,309,000— 
brought to Dallas by persons who come 
here for medical treatment and hospitali- 
zation—finds its way into the channels 
of Dallas trade through these routes: 


Hospitals. . . . . $ 960,000 
Doctors and Dentists . $2,043,750 
Stores, Theaters, Hotels $9,305,298 


If physicians and dentists spend 80 per 
cent of their income in Dallas, then about 
$1,500,000 can be added to this impres- 
sive total of expenditures brought to Dal- 
las by medical and hospital facilities. It is 
also estimated that the non-resident stu- 
dents of Baylor University’s scientific 
schools here spend approximately $175,- 
000 per year in Dallas. 

Hospital officials estimate that their in- 
stitutions last year spent $1,171,706 with 
Dallas firms for food, drugs and equip- 
ment and supplies, exclusive of utility 
costs and overhead. Upwards of 1,000 
persons are employed in Dallas’ hospitals. 

Because of the magnitude of Dallas’ in- 
terests as a medical center, it is virtually 
impossible to present a concrete picture 
of this civic and commercial asset. 

The 1938 convention of the American 
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Largest City 


Beaumont is the sixth largest city 
in Texas. Located the most south- 
easterly of Texas’ 254 counties. 


S Six-Way 
Transportation 


Beaumont is one of the few cities 
of the world that can take full ad- 
vantage of a six-way system of 
transportation: seaways, inland 
water-ways, railways, highways, air- 
ways and pipe lines. 


Consult Us About Your Shipments 


THE PORT COMMISSION 
BEAUMONT, TEXAS 
R. T. BEHANNON, Southwestern Rep. 


915 COTTON EXCHANGE 22-7917 
DALLAS, TEXAS 


O. L. Caywood, Port Direc., Beaumont, Tex. 
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Hospital Association will not only adver- 
tise to the world Dallas’ importance as a 
medical and hospital center, but will im- 
press Dallasites with the civic and com- 
mercial value of these facilities which 
have been developed largely because of 
the city’s central location in the vast 


Southwest. 
——_—< 


Dallas Market Sponsors Rose 
Festival Goodwill Trip 


Eight special events will keep Dallas’ 
party of 35 business men busy on their 
two-day goodwill trip to the Tyler Rose 
Festival, September 30-October 1, O. H. 
Mann, chairman of the trip committee, 
has announced. 

A luncheon with Tyler business men, 
a tour of the rose fields, a dinner, the 
coronation of the Rose Festival queen, a 
breakfast, the Festival parade, another 
luncheon, and the Texas A. & M.-Tulsa 
football game will be crowded into the 
two-day schedule, Mr. Mann said. The 
Dallas Manufacturers and Wholesalers 
Association is sponsoring the trip. 

Serving on the committee with Mr. 
Mann are M. I. Freedman, F. Z. Williams, 
W. Z. Hayes, W. P. Craig, J. B. Donovan 
and Sheriff Smoot Schmid. 


Business Luncheon 


Leaving Dallas at 9:00 o'clock Friday 
morning, September 30, in a chartered 
bus, the goodwill party will arrive in 
Tyler at 11:45 A. M. At noon they will 
attend a luncheon with Tyler business 
men, with Governor Lloyd C. Starke of 
Missouri as the speaker. The inspection of 
the rose fields will be made during the 
afternoon, and the party will have dinner 
Fridey evening in the Blackstone Hotel. 
Attendance at the coronation of the Rose 
Festival queen, and the queen’s ball, is 
scheduled for that night. 

On Saturday morning’s schedule will 
be a breakfast, watching the Rose Festi- 
val parade, another luncheon, and then 
the football game that afternoon. Leav- 
ing Tyler at 5:30 P. M. Saturday, the 
goodwill delegation will arrive back ia 
Dallas at 8:00 P. M. 


An all-expense price of $12.75, includ- 
ing transportation, hotel accommodations, 
meals, tickets to the queen’s ball and 
tickets to the football game, has been ar- 
ranged for the trip, Mr. Mann said. 





Manufacture of American cheese in 
Texas during July was substantially above 
the corresponding month last year, while 
creamery butter production was slightly 
above a year ago, according to the Uni- 
versity of Texas Bureau of Business Re- 
search. Ice cream production continued 
the margin of decline from a year ago 
noted in previous reports. 





SUPERIOR 
RUG & CARPET CLEANING CoO. 


3215-17 OAK GROVE 
‘Expert Repairing on Orientals” 


Oriental and Domestic Rug Cleaning 

DYEING » REPAIRING » LAYING 

INSURED STORAGE » MOTH PROOFED 
“ 


All Rugs Are Covered by Insurance From the 
Time We Pick Them Up ‘Til They Are Returned 


DIAL 


9-7134 


Visitors Always Welcome 


























J. M. COLVILLE & SON 


«PRINTERS IN DALLAS SINCE 1890» 








COMPLETE ADVERTISING 
SERVICE...ADVERTISING 
AND COMMERCIAL PRINTING 


a“ 2 


49 YEARS 


of satisfactory service to a steadily 
Lncreasing a of ie 


| interests Ls the most con- 


vincing proof of the a of 
our pe | ee the fairness 


of our charges. 


1725 North St. Paul Street Telephone 2-6834 
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Don’t Miss 


Texas’ 








Most Popular ‘ 


Hotels 


Wherever you go in Texas 
—remember that if there’s 
a Hilton Hotel you are as- 
sured of the best of food 
... rooms... service with- 
out one cent of undue cost. 
One purpose governs all 
Hilton Hotels...to make 
every customer want to 
come back. 


LUBBOCK 
LONGVIEW PLAINVIEW 
ABILENE EL PASO 
PASO DEL NORTE 
El Paso 
HOTEL SIR FRANCIS DRAKE 
San Francisco 


A new hotel at Albuquerque, New 
Mexico, to be completed early in 1939 


The 
HILTON HOTELS 


C. N. HILTON, President 


DALLAS 
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Guardian Life Building 


Pacific and Field Streets 


Now ready for leasing 
and occupancy. 


Restricted to the highest type firms on a 
lease basis. 


Air-conditioned year round. 
@ Only one block from Banking District. 


@ Modern, Fireproof and First Class in 
every respect. 


e Ample parking facilities on all sides. 


@ Offices complete to tenants’ specifica- 
tions. Partitions, closets, bookshelves, 
painting and wiring arranged as desired. 


e A single office or an entire floor avail- 
able. 


This building is owned and operated by the 
Guardian Life Insurance Company of Texas, 
which will occupy a portion of he building 
as its home office. 


GUARDIAN LIFE INSURANCE 


COMPANY OF TEXAS 
THOMAS M. FRENCH, President 
Phone 7-5371 













Republic National Life Agents 
Meet Here 


August 24, 25 and 26, was the high 
spot of the year for agents of the Re- 
public National Life Insurance Company 
fortunate enough to attend the annual 
agency meeting held at Dallas, where the 
company is domiciled. Business programs 
were held Wednesday morning, Thursday 
morning and afternoon, and Friday morn- 
ing. 

The meeting opened with an address of 
welcome by President Theo. P. Beasley, 
in the course of which Mr. Beasley point- 
ed out the company’s rapid growth in the 
past eighteen months, in which the com- 
pany’s assets and insurance in force both 
have been more than doubled. Assets run 
in excess of $3,250,000, while the insur- 
ance account tops the $22,000,000 mark. 

Mr. Beasley has set $10,000,000 as the 
new production quota for the next twelve 
months’ period. 

The convention theme, divided into 
three sections: ““Your Company,” “Your 
Prospect,” “Yourself,” was strictly ad- 
hered to, and talks, addresses and discus- 
sions developed the theme in orderly and 
excellent fashion. 

Highlights of the business sessions were 
inspirational talks by invited guests. They 
included Nathan Adams, president of the 
First National Bank of Dallas, paid 
tribute to the company and its officers; 
Dr. Leo Johnson, local pastor, who 
termed life insurance men, “Apostles, not 
Apologies,” and sketched briefly the his- 
tory of life insurance through the ages; 
Prof. R. E. Jackson, Dean of Psychology 
at Denton Women’s College; C. B. God- 
frey, manager of the Oak Cliff-Dallas 
Commercial Association; and Z. E. Black, 
convention secretary of the Dallas Cham- 
ber of Commerce. 





Texas Shows Gains as 
Dairying State 

HE growing importance of Texas as 

a dairying state is described by Dr. 
F. A. Buechel, assistant director, and 
Elmer H. Johnson, regional economist, of 
the Bureau of Business Research of the 
University of Texas, in their joint exten- 
sion review of that industry. 

“In spite of the fact that the number 
of cows kept for milk is even now con- 
siderably less than it was in 1934, total 
production of dairy products in 1938 will 
reach the highest level ever recorded for 
the state if the percentage increase over 
1937 production of dairy manufactured 
products, which prevailed during the first 
three months of this year, continues 
through the entire year,” it was stated by 
Dr. Buechel, who made an analysis of the 
statistics of the industry for the report. 

“It seems likely, moreover, that further 


expansion in production of dairy prod- 
(Continued on Page 32) 
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AERIAL PHOTOGRAPHY 
INDUSTRIAL PHOTOGRAPHY 


LLOYD M. LONG 

















Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Ervay 
R. R. WILSON, Bldg. Mgr. Phone 2-9296 








| 

















That’s right. 
No risk ona 
Fisk. 

Buy on 
convenient 
Budget Terms 


a7 
WRECKER 
SERVICE 
es 
GARAGE 


and 
BODY SHOP 





Phone 2-0870 


600 Elm Street 
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STATE FAIR 


(Continued from Page 20) 


Wharton, Wichita, Willacy, Wise, Wood 
and Young. 

Competition has been eliminated. Each 
county exhibit passing a committee on 
merit and completeness will be awarded 
$125 cash. 

The building also will house the ex- 
hibits of the Extension Service, Future 
Farmers, Agricultural Adjustment Ad- 
ministration, Rehousing Administration, 
East Texas Regional, Soil Erosion, Negro 
Farm exhibits, and individual farm ex- 


hibits. 
City of Fun 


The most brilliantly lighted midway in 
America will greet visitors to the Gol- 
den Jubilee State Fair of Texas. 

Hennies Brothers, largest aggregation 
on the road, with its own lighting sys- 
tem, will move in with 13 rides, and a 
variety of shows and acts running the 
entire gamut of the show business. 

This Midway attraction will require all 
the room on the old street of fun, and 
probably will overflow to near-by streets 
in that section of the grounds. 

Many of the attractions to be pre- 
sented this year never before have been 
seen in the Southwest, and all will be pop- 
ular priced. 


Livestock and Poultry 


Livestock and poultry will be an out- 
standing feature of the Fair. Livestock 
exhibits will cover Jerseys, Aberdeen-An- 
gus, Milking Shorthorns and Red Polled, 
Herefords and Shorthorns, Guernseys and 
Holsteins, milk goats, horses, jacks and 
mules, sheep and goats, fine wool breeds 
and Angoras, swine, rabbits, all classifi- 
cations of chickens, other birds and rab- 
bits. 

In addition, numerous livestock organi- 
zations have declared special days during 
the Fair period. These include Texas Here- 
ford Breeders Association, October 11; 
Jersey Cattle Breeders, October 18; Parade 
of the Champions in all divisions, Octo- 
ber 20. 


Special Days 

Special days — many of them on the 
same day—will lend color to the Golden 
Jubilee State Fair of Texas, October 8 to 
23. Numerous towns and cities will bring 
along their high school and other ama- 
teur bands, and the grounds will be a 
riot of music and colorful parades. 

Special days already listed follow: 


October 8: 

Texas-Oklahoma Day, Austin Day, Bar 
Association Day, Texas Press Day. 
October 9: 

Texas Agricultural Workers Associa- 
tion Day. 








7 


LUKE B. GARVIN MARY ETHEL WELBORN 


LUKE B. GARVIN & CO. 
CERTIFIED PUBLIC ACCOUNTANTS 
AUDITS—SYSTEMS—TAX SERVICE 
Specializing in Accounting for 
OIL PRODUCERS AND OPERATORS 
1610-14 Allen Building Telephone 7-2845 

















A SPRING BIRD’S SONG IS: 
“Always Weaver for Me" 


Spring and Bumper Service Station 


Springs, Axles and Bumpers 
_Axles — Frames — Wheels Straightened 






= : .= FA BRAKE 
SS SSga SERVICE 


WEAVER SPRING & BUMPER WORKS 


One of the Largest in the United States 
A Dallas Institution 7-8566 


402 NORTH PEARL 








This is NEWS... 


(But the editor says that we must label it Adv.) 


Two years ago we began making photo- 
graphs for a living. We made pretty good 
pictures to start with... we're making better 
ones today. 


One of the swell things about our business 

is that we are meriting continued patron- 

age of the nicest folks in town. So we jump 

the gun on November to be thankful for 

your Business and our ability to handle it. 
(No, we haven't forgotten that one picture is 


worth 10,000 words, but we feel like giving the 
typesetter a chance to display his craftsmanship) 


PRE GEN pGrlPPiiat 


2007 Bryan Street ’ 
Telephone 7-3043 ene ‘Photog rap hy 
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YOUR PROPELLER? 
“A whistle can make a lot of noise, 
but it’s the Propeller that pushes a 
steamer forward.” 

Does your Propeller need a new blade 
or do you possibly need a new stream- | 
lined model to achieve more speed? 
Are you going where you want to be 
in this business? It takes sales engi- 
neering to produce the correct selling 
equipment for the progressive agent of 
1938. We invite you to sample our 
service and to investigate our policies, 
selling plans and agency contracts. 


O. R. McATEE, Director of Agencies 


REPUBLIC NATIONAL 
LIFE INSURANCES,CO. 


"'Registered Policy Protection’’ 
THEO. P. BEASLEY, Pres. and Gen. Mer. 
THOMAS M. MOTT, Secretary and Actuary 

Home Office, DALLAS, TEXAS 























Golden 
Anni- 
versary 
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TEXAS’ LEADING INSURANCE AGENTCY 
n PAY V 









TEXAS LEADING INGue. 


for 


FIFTY YEARS 


—the “Key to Perfect 


Insurance Service,” 


in Dallas 


|. REINHARDT & SON 


Chas. R. Tucker John L. Cottingham 


First National Bank Building 











GEO. S. WATSON T. M. WATSON 
H. H. MEERS 


4-2241 


WATSON COMPANY 


BUILDERS 
Since 1889 


DALLAS, TEXAS 
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October 10: 


Woodmen of the World Day; Cotton 
and Cotton Products Day. 


October 11: 

Ennis Day, Aviation day, Kentucky 
Club Day, Texas Hereford Association 
Day. 

October 12: 

American Institute of Banking Day, 
4-H Girls Clubs Day, Italian Day, Colum- 
bus Day, Historical Society Day, United 
Daughters of 1812 Day, Peace Day. 


October 13: 


State Poultry Day, Illinois Day, Wich- 
ita Falls Day, Optimist Day, Nocona Day. 


October 14: 


Graham Day, El Paso Day, McAllen 
Day, W. C. T. U. Day, Children’s Day. 


October 15: 

Southern Association of Student Gov- 
ernment Day, San Angelo Day, Dallas 
County Osteopathic Day, Hereford Day, 
Texas Natural Resources Day, Albany 
Day, Galveston Day, Tahoka and Lynn 
County Day, Savoy College Day, Texas 
Commercial Executives Day, Daughters 
of the Republic of Texas Day, Mt. Pleas- 
ant Day. 


October 16: 

East Texas Day, United Spanish War 
Veterans Day, Texas Circulation Mana- 
gers Day, Marvin College Day, Czech 
Day, Masonic Day, Rainbow Division 
Day. 


October 17: 
Negro Day. 


October 18: 

Jersey Cattle Breeders Day, Gladewater 
Day, Fannin County Day, Confederate 
Veterans Day, Kessler Small Cities Day, 
Eastland Day. 


October 19: 

4-H Boys Clubs Day, Robstown Day, 
Killeen Day, Texas Congress of Parents 
and Teachers Day, Gainesville Day. 


October 20: 

Parade of the Champions Day, Cisco 
Day. 
October 21: 


High School Day, Corpus Christi Day, 
Denison Day. 


October 22: 

American Legion Day, Baby Parade 
Day, Golden Wedding Day, Dallas Sales 
Managers Club Day. 


October 23: 
Bands and Music Day, American Le- 
gion Day. 
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D.D.McCain | 
Eric C. Gambrell | 


INSURANCE AND BONDS 


GENERAL AGENTS 


Indemnity Insurance Co. of North America. 
Employers Liability Assurance Corp. Ltd., of 
London, England 


AGENTS 


Aetna (Fire) Insurance Company of Hart- 
ford, Connecticut | 

Insurance Company of North America—Fire 
Automobile, and Parcel Post 

Atlas Assurance Company, Ltd., of London, 
England 

Scottish Union & National Insurance Com- 
pany of Edinburgh 

Pearl Assurance Co., Ltd., of London, Eng. 

Phoenix Assurance Co., Ltd., of London, Eng. 

Hudson Underwriters of the Franklin Fire 
Insurance Company. 


SEAY & HALL 


First National Bank Building 
Telephones 7-1141, 7-1142 
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Futty-Paip INVESTMENT 
CERTIFICATES ISSUED 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 


CURRENT DIVIDENDS 4% 
METROPOLITAN BUILDING 
& LOAN ASSOCIATION 

1400 MAIN STREET 
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New Architectural Firm 
Announced 


RAYSON GILL, architect, has an- 

nounced the formation of a part- 
nership with Murrell Bennett, for the 
practice of architecture and architectural 
engineering. The new firm will be known 
as Gill and Bennett, architects and en- 
gineers. Offices will be in the Great Na- 
tional Life Building. 
Both men are regis- 
tered architects, Mr. 
Gill being also a regis- 
tered professional en- 





gineer. 
In making the an- 
nouncement Mr. Gill 


said the new firm 


MURRELL BENNETT 


would offer an inte- 
grated professional 














service in architectural 
and engineering design and supervision of 
all types of building construction. 

Recent work executed by the personnel 
of the new firm includes offices of the 
Texas State Employment Service, offices, 
shop and warehouse of Foxboro Company, 
Hap Morse Bowling Alleys, the remodel- 
ing of the Medical Arts Building, Great 
National Life Building 
and University Park 
City Hall. 

The 96-apartment 
project for Stevens 
Park Apartments, Inc., 
construction of which 
has just been announc- 
ed, was designed by 
Mr. Gill and Mr. Ben- 
nett. This apartment 
development, occupy- 
ing a ten-acre site ad- 
joining Stevens Park 
Golf Course in Stevens Park Estates, in- 
corporates features developed from the 
experience of large, high-grade housing 
projects that have proved so successful in 
the North and the East. 


Mr. Gill was formerly associate profes- 
sor in the Engineering School of A. & M. 
College of Texas. where he taught archi- 
tectural engineering. He came to Dallas 
in 1925 and opened his own office for the 
practice of architecture and engineering in 
1933. 

Murrell Bennett, the new member of 
the firm and a native Texan, was gradu- 
ated from Southern Methodist University 
in 1923. In 1927 he received his archi- 
tectural degree from Washington Uni- 
versity in St. Louis. After his graduation 
he was connected with two large architec- 
tural firms in St. Louis, La Beaume and 
Klein, and Mauran, Russell and Crowell. 

















GRAYSON GILL 
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DALLAS can best ad- 
vance through a united 
citizenship. The Cham- 
ber of Commerce offers 
the most effective out- 
let for your efforts. 


WEEVER, with his ad- 
vanced 19-Point Qual- 
ity Service Complete, 
affords you an oppor- 
— tunity to save without 
the sacrifice of either 
dignity or quality. 











WEEVER FUNERAL HOME 


2533 McKinney Avenue Phone 7-1313 Dallas, Texas 











Ba OFFICE FURNITURE 
AND EQUIPMENT 


PHONE 7-8585 


STEWART 
OFFICE SUPPLY COMPANY 


1521-23 COMMERCE STREET DALLAS 
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BUSINESS LIFE INSURANCE | 


If fire should destroy your business would the continuing expense with no 
income cripple you? Use and occupancy insurance will pay the expense 


and continue the income. 


Ask Any Republic Agent | 


REPUBLIC INSURANCE COMPANY 


FIRE DALLAS, TEXAS ALLIED LINES 
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2011 Orange 


INVESTMENTS INSURED 
UP TO $5,000 


Chairs for Rent 


FOLDING CHAIRS 


Also Tables With Detachable 
Legs for Conferences and 
Public Meetings 


Cannon Ball Towel 
Supply Company 


Phone 2-9083 


Dallas Building & Loan 
Association 
1411 Main St. Phone 2-9377 


Member Federal Home Loan Bank System 
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SPECIALIZING IN 
General 
House 
Cleaning 


SKILLED 


House Cleaners 
Window Cleaners 
Paint Washers 
Electric Floor 
Waxing 
Janitors 


WINDOW 
CLEANING 
CO. 


BUILDING MAINTENANCE 
CONTRACTORS 


REASONABLE RATES 


We Carry Workmen's Compensation 
and Public Liability Insurance 


Dial 2-7660 


FIDELITY BUILDING 











SPORTING GOODS 
OF ALL KINDS 


Hagen Golf Clubs and Balls 


Wright & Ditson and Cullum & Boren 
Tennis, Football and Basket Ball 


Fishing Tackle 

Guns and Amunition 

Bicycles, Velocipedes and Wagons 
Magic Chef Gas Ranges and Gas Heaters 


The largest and best assortment of good 
toys in the South 


We have the best merchandise obtainable 


in our store 


We will appreciate your coming to see us 


Cullum & Boren 


Company 


1509 North Elm Street 
DALLAS, TEXAS 
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Hilltop Stables Popular 


One of the popular recreational centers 
in Dallas this summer has been the Hill- 
top Stables, a 400-acre tract two miles 
from Vickery on U. S. Highway No. 75. 

Arthur J. Mueller is proprietor of Hill- 
top Stables, which rents gaited saddle 
horses by the hour; breeds, boards and 
trains, buys and sells fine saddle horses. A 
capable riding instructor is in charge at 
all times. 

Hilltop has seven miles of bridle paths 
through the rolling, wooded hills. The 
shaded paths are popular with horseback 
riders at all hours of the day and all sea- 
sons of the year. Picnic grounds are main- 
tained at Hilltop also. 

Mr. Mueller said one mare which he 
trained was recently sold for $5,000, and 
a jumper which he trained was sold for 
$1,500. 

<< — 


NATIONAL PARK 


(Continued from Page 16) 


two parts—all-weather roads have been 
built, bridges constructed, trails laid out 
and existing timber stands improved. Am- 
ple parking facilities are provided, and 
completion of farm-to-market roads now 
under construction will make the park, 
within a few months, easily accessible 
from virtually every community in the 
section. 

The project also gives the Federal gov- 
ernment its first National park in Texas, 
through its purchase of the land. Texas, 
admitted to the union in 1845 after nine 
years as an independent republic, was ad- 
mitted with the stipulation, upon which 
it insisted, that it would retain title to all 
the land in its public domain. This held 
back any development of National Parks 
in the state. 

The lakes themselves are glassy clear, 
because silting was stopped by adequate 
erosion control, and all three are on a main 
migratory fowl flyway. 
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TEXAS GAINS AS DAIRYING 
STATE 


(Continued from Page 28) 


ucts in the immediate future will come 
about through the growing practice of 
better breeding, feeding, and care of the 
herds, rather than through the increase 
in number of animals. The reason for this 
belief is that only through more and more 
economical production of malk and im- 
provement in the quality of the products 
made from milk can the Texas dairy in- 
dustry hope to meet outside competition 
as those products seek wider and wider 
markets. 

“The trend in production of butter, 
cheese, ice cream, and evaporated milk in 
Texas has not been similar for all those 
products. Creamery butter production at- 
tained its maximum in 1933 when it 
reached a total of nearly 37,000,000 
pounds. For the past four years average 
annual creamery butter production in 
Texas was only about one-half that of 
the 55,000,000 pounds of butter which 
was made on Texas farms in 1934. In 
states where dairy manufacturing is well 
developed, as in Wisconsin, Minnesota, 
and Iowa, only a very small percentage 
of butter continues to be made on farms. 
Even the farmers themselves in these 
dairy states, for the most part, purchase 
their butter from the creameries. 

“Were the total production of Texas 
butter—creamery and country butter 
combined—all to be made in Texas cream- 
eries, the increased volume might readily 
have a very important effect on costs of 
creamery butter production, upon the 
uniformity and quality of the product, 
and upon the market for Texas creamery 
butter. After all, quality and price are 
important twin factors for influencing 
per capita consumption of any commodity 
for which substitutes are readily avail- 
able. No doubt the home market for 
Texas butter will be expanded consider- 
ably as increasing attention is given to a 
superior product at a price consumers are 
willing to pay. 

“Production of American, cheddar 
cheese in Texas has increased without in- 
terruption during the past ten years, and 
current indications are that this trend 
will continue. High costs of feed result- 
ing from the drouths of 1934 and 1936 
temporarily retarded the increase in cheese 
production, but there never has been a 
decrease from one year to the next since 
1927 in contrast with creamery butter 
production which has fluctuated consid- 
erably. The cheese industry of Texas has 
been particularly fortunate in the ag- 
gressive promotional work of the operat- 
ing plants with the view to increasing 
per capita consumption of cheese, also in 
the assistance the plant managers are giv- 
ing farmers for improving 'the quality of 

(Continued on Page 33) 
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KEEPING U 


AMERICAN BEAUTY | 








Catalogue Covers—Wire-O Binding 
Ask us or your printer to assist you in 
making your sales literature more effective. 
American Beauty Cover Co. | 
2000-8 Orange St. 7-5179 Dallas | 

















Automobile Banking Since 1911 


Frankfurt Finance Corp. 
710 North Pearl 
Telephone 7-1126 


J. E. Earnest 
Vice-President 


John Nance 


Treasurer 


Vic Frankfurt 
President 




















~ Southwestern Blue Print Co. 





PHONE 2-8084 Construction Bldg. 


405 S. Akard St. 











‘Cite: & Sumner Lumber Co. 


Quality Materials 
Loans Arranged 


| 
| 


| 927 South Haskell 





Phone 8-5195 | 














Typewriters 
= a Adding Machines 

= ig’ | Repairs and 

. Supplies 


S. L. EWING CO. 


1606 Commerce Street Dallas, Texas 


eto 


SamRossMcElreathJ § Dallas 





























e CREATIVE DESIGNING 
=. PHOTO RETOUCHING 


A COMPLETE 
ART SERVICE 


TAGS s:onacz 
C-E-Z TAG COMPANY 


1000 Main Street » Phone 2-2900 
Cecil Rhodes DALLAS 


“ILLUSTRATING oy 
LETTERING 
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TEXAS GAINS AS DAIRYING 
STATE 


(Continued from Page 32) 


milk and for effecting economies in pro- 
duction of milk through better feeding 
and breeding practices. 


“Production of concentrated milk in 
Texas, especially evaporated milk, is as- 
suming increasing importance. 

“Ice cream is considered by many as a 
semi-luxury product, and in Texas its 
production is influenced largely by the 
condition of urban pay rolls. If these are 
rising and if jobs seem secure, the per 
capita consumption of ice cream increases. 
This situation is in marked contrast with 
the factors which influence the production 
of the other three dairy manufactured 
products since the costs of feed in rela- 
tion to the selling price of milk determine 
the rate of production of butter, cheese, 
and concentrated milk in Texas. Hence, 
conditions are now favorable for increas- 
ing production of those three products 
while continuance of the business depres- 
sion will tend to check at least relatively 
the increase in consumption of ice cream, 
which increase has prevailed since 1932. 
Should business reverse its downward 
trend within the next few months, it is 
more than likely that ice cream consump- 
tion in the state will continue its upward 
tendency. 

“The wide variation in production of 
the dairy manufactured products—but- 
ter, cheese, and concentrated milk—in the 
different seasons is noteworthy. For ex- 
ample, production of these products dur- 
ing January is normally not more than 
half that of May when the figures are 
reduced to a milk equivalent basis and 
combined. Why is there such wide varia- 
tion? Is it the result of adjustment of 
supply to market demand? Or is it be- 
cause of inadequate protection of the 
dairy herd in seasons of inclement 
weather combined with inadequate sup- 
plies of food and irregularity of feeding? 
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In Our New Home 


DR. DAVE DUNCAN 


Dentist 


Office Hours: 8 A.M. to 7 P.M. 
Sundays: 9 to 12 
824 Allen Building Phone 7-0455 














Only visitors’ guide in Dallas permitted 
distribution in leading hotels 


THIS WEEK IN DALLAS 
7-845 


110! Commerce 


























BLUE PRINTS PHOTOCOPIES 
ROTAPRINTS 


SUPERSTATS 
Manufacturers of 
BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. St. Paul St., Phone 2-8067 Dallas 














BLUE PRINTS PHOTOCOPIES 
DIRECT WHITE PRINTS 


Prompt and Courteous Service 


GEO. J. HUNDLEY CO. 


531 S. Ervay Phone 2-2351 











Please Phone 7-8514 
When in Need of a Competent 


STENOGRAPHER 
BOOKKEEPER 


Metropolitan Business College 











In & Outdoor Sales 
Bulletin Rental 
Window Service 


Neon TuseE Lire S1cn Co. 
H. H. Ray 4-4700 Willie Flashour 











SMALLWOOD CABINET 
MANUFACTURING CO. 


MILL WORK OF ALL KINDS 
Let Us Figure All Your Cabinet Work 
Large or Small 


701 South St. Paul 2-1053 














WRIGHT K. SMITH, C.P.A. 
Attorney 
Income, Estate, Inheritance Tax Matters 
GENERAL CIVIL PRACTICE 
Fidelity Building 


DALLAS, TEXAS » » 2-6765 
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Lumberman Predicts 
Continued 
Building Era 


The current gains which Dallas is showing in con- 
struction are expected to continue indefinitely, accord- 
ing to Charles Brewington of the Brewington Lumber 
Company, 2021 McKinney Avenue. 

“There is every indication that Dallas will continue 
to experience one of the most active construction eras 


in the city’s history,” Mr. Brewington said. 


The Brewington Company handles grade-marked 
lumber, and has been in the same location for the last 


13 years. 


CHARLES BREWINGTON 











Pablc CONFIDENCE... Public RESPECT and FAITH 


... this is the greatest asset which any business 
can possess. It makes customers and holds them. 


But the loyalty of the public cannot be won in a day YET IT CAN BE 
CREATED ...AT THE SAME TIME AND IN THE SAME WAY THAT SALES ARE 
CREATED ... by printed advertising which accurately reflects the char- 
acter and ideals of the business itself. 


It must have the atmosphere of modernity and vitality and sound 
good taste ...the fundamental qualities behind the product. 


Thirty-eight years of our association with many outstanding busi- 
nesses have demonstrated our ability to deserve this reputation. 


It is our belief that business has before it today an extraordinary 
opportunity for an investment in human friendship... that it is upon 


... For PERSONALITY 
a basis of character, reputation and public confidence that the victories 


PRINTING that expresses 
of commerce must be won. 
your character ... 


Tulophone 7-622 WILKINSON PRINTING COMPANY 


1717 WOOD STREET, DALLAS, TEXAS 
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Advertisers Index 


Acme Screen Co. 

Acme Window Cleaning Co. 
Adleto Showcase & Fixture Co. . 
Allen Building . : 
Ambassador Hotel 

American Associatet Co. . 
American Beauty Cover 

Atlas Metal Works . 

Austin Engraving Co. . 
Beaumont Port Commission . 
Berns, Morris A. . 

Bolanz & Bolanz . ‘ 
Brewington Lumber Co. : 
Brown Cracker & Candy Co. 
Cannon Ball Towel Supply 
C-E-Z Tag Company 

Chemical Product Co. . 
Colville, J. M. 

Cullum & Boren. . ‘ 
Dallas Building & Loan Co. ; 
Dallas National Bank . 

Dallas Power & Light . 

Dallas Towel Supply ? : 
Dallas Transfer & Terminal Ca. ‘ 
Dentler Maid Food Products 
Duncan, Mr. Dave . 

Ewing, S. L., Co. . 

First National Bent . 

Flower Mart . 

Frankfort Finance Corp. 

Garvin, Luke B. ‘ 

Gaylord Container Corp. . 

Gill & Bennett 


Guardian Federal Life lasurence Co. ¥ 


Hawkins Tire & Battery Co. . 
Hawley Co. . ‘ 
Hedgecock Artificial Limb 
Hesse Envelope . 

Hilton Hotel . 

Hudson & Hudson . 
Hudley, Geo. J. . 

Johnson, John J. 

Kelley's . 

Lawyers Title Co. of Toxes 
Lindsley, J. W. ‘ 
Long, Lloyd M. 

Marcy Lee Mfg. Co. 

Mayfair Hotel 2 
McElreath, Sam Ross . 
Mercantile Adjustment 
Messmore & Martin a 
Metropolitan Bldg. & Loan . 
Metropolitan Business rata . 
National Hotels . ; 
Neon Tube Sign Co. ; 
Oldham & Sumner Lumber . 
Outdoor Electric Adv. Co. . 
Parker-Griffith 

Pollock Paper Co. 

Reinhardt & Son, I. . 
Republic Insurance Co. . . 
Republic National Ins. Co. . 
Royal Typewriters 

Seay & Hall F 
Smallwood Cabinett Shop 
Smith, Wright K. 
Southwestern Blue Print 
Stewart Office Supply . 
Superior Photo Engravers . 


Superior Rug & Carpet Cleaning ‘ 


Studio Furniture Co. 
Sweeney Engineering Schoo! . 
Texas Cut Stone . 

Tipton's Cleaner Co. . 
Watson Company 

Weaver Spring & Bumper . 
Weever Funeral Home . 
Whaley Studios . ars, 8 
Whitehead’s Super Service . 
Wilkinson Printing Co. . 
Se ee 

















A Class at the 
YMCA Schools 





HIDDEN 
PERSONNEL ASSETS 


Both employer and employee lose 
when latent abilities are hidden by 
inadequate training. Recognizing 
this situation, many employers have 
turned to the YMCA Schools, which CHECK THIS 
offer during the evening and the late Ler... 

afternoon both elementary and ad- 





vanced business training in practical Accounting 
and thorough courses designed for ere 
: Business 
those who work during the day. 
Th ‘th h £ Correspondence 
us, without the expense of ap- Sites tical 

prenticeship or employee-training Diciieies inie 
courses, such organizations gain the Junier Accounting 
tangible benefits to be derived from Junior Commerce 


Mathematics 


effective personnel training. 
Public Speaking 


With such training, efficiency in- sihaieaniny 











creases, general morale is lifted and Susnetnalih: Wethelns 
employee-turnover is lessened. Em- Survey of Business 
ployees will always do better work Typewriting 
when they know the “boss” is inter- 

: y E ws Should some of 
ested in seeing them prepare for in- your employees 
creased efficiency or greater respon- have this training? 
sibility. 

For Catalog, Phone Educational Department, 7-8341 
Or Write 


YMCA SCHOOLS 


605 North Ervay 











Many 
Leading 
Firms Have 


Already 
Reserved Space 


(h- 


Le 
Od 


To be Featured in 
October 


Southwest Business 


In every respect the Golden Jubilee State Fair will be the most 
complete fair ever presented. Entertainment features in particular 
this year have set a new high mark in State Fair history. The State 
Fair of Texas has long been important in the growth of Dallas 
and this Golden Jubilee will be no exception to its record as a 


Southwestern Builder and Developer. 


SOUTHWEST BUSINESS is to play an important part in pub- 
licising this outstanding event of the year. It will present a pic- 
torial parade of Dallas today. Featured among the articles to be 
written about the fair and Dallas will be skyline pictures, park 
scenes, civic buildings, many of our industrial and commercial 
concerns, and views of the State Fair. Some of this is to be 
produced in photolithograph process. For several months 

plans have been made and work has been done for this 

unusual issue of SOUTHWEST BUSINESS. Don’t miss 

the opportunity to have your firm represented. Many 


others have already reserved space with us. 


Telephone 7-8451 
Southwest BUSINESS 


Our Representative 
will call on you 





ee RR a RR ARR NE ee Stee 








